ADDITIONAL
3% BONUS
COMMISSION'
ENDS SOON

CLICK HERE FOR MORE INFORMATION OR CALL 1300 255 200

*+0ffer correct as at 10 December 2018 and is subject to change or withdrawal. Free beverage package available on departures from 5 January 2019 onwards. Offers and combinability with other promotional offers is subject to change or withdrawal at any time per Norwegian Cruise Line’s discretion. Other
testrictions may apply. For full terms & conditions, visit ncl.com.au. *3% bonus commission is per stateroom onboard Pride of America cruises departing from 5 January 2019 onwards. Additional commission will automatically be applied to the reservation af fime of booking. Booking window: 01-14 December
2018. Bonus commission is applied to commissionable cruise fare only. Government taxes, port expenses & fees, onboard service charges and /or gratuities are additional. Combinable with all promotions except interline rates, other bonus commission offers and special partner fares. For bookings made via third
party wholesalers, additional commission is available at their discretion. ©2018 NCL Corporation Ltd. NCL Australia Pty Ltd. ABN 80 607 578 781.
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cuise Weekly oday | Paregrine makes return to Antarctica

INTREPID Group and Chimu
Adventures have collaborated
to launch a new program of

I'four pages of all the latest cruise :
; industry news plus a front cover ,

"wrap from Norwegian Cruise !
I

NCL Free at Sea

NORWEGIAN Cruise Lines
is reminding agents they can
earn a bonus 3% commission
when booking guests on
the cruise line’s seven-day
Hawaiian cruise.

More on the cover page.

Selling Dreams

DREAM Cruises has opened
bookings on board Explorer
Dream’s 21-night relocation
voyage to Sydney.

The ship is scheduled to
depart Shanghai on 06 Oct -
call 02 9212 6288 for info.

SAVE

b0/

OFF YOUR
SECOND GUEST~

HOMEP&RT

ROYAL CARIBBEAN’S TOOLS OF THE TRADE

EBID

GET
+51000

small-group polar expeditions to
Antarctica from Oct 2020.

The new range of cruises will
operate under Intrepid Group’s
Peregrine brand, marking its
return to Antarctic waters.

“We know there is a huge
appetite for a more sustainable
and experiential style of cruise,
so we’re thrilled that this
partnership will take Peregrine
back to operating polar
expeditions in our own small
group sustainable style,” said
Intrepid Group Chief Executive
Officer James Thornton.

Sailings will be operated by
Chimu’s newly refurbished
199-passenger Ocean Endeavour,
which offers a range of amenities
and activities on board such as a
health and wellness centre, salt
water pool, and yoga classes.

¥ T

T0 SPEND
AT SEA"

Terms and Conditions Apply.

Packages will offer a range of
optional activities with specialised
guides such as kayaking,
snowshoeing, photography tours
and even ice-camping.

Sustainability is also at the
forefront, with all departures
to be carbon offset through a
series of green standards such as
no single-use plastic on board,

RoyalCaribbean

INTERNATIONAL

reusable water bottles, and only
serving sustainable seafood.
The announcement is the next
phase in the joint partnership
between Intrepid and Chimu,
with the two groups now one of
the largest sellers of Antarctica.
Prices for the new voyages
start from $7,090pp - for more
information CLICK HERE.

ACCESS CAMPAIGN TOOLKIT ON HOMEPORT
RCIHOMEPORT.COM.AU
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MSC goes global

MSC Cruises has announced
MSC Club member bookings
are now open for its 2021
World Cruise, with general
tickets on sale 10 Jan.

The 119-day voyage will
take place on board the MSC
Poesia, which will sail on a
round trip voyage from Genoa,
Rome in Italy, Marseille in
France and Barcelona in Spain,
before crossing the Atlantic to
the islands in the Caribbean
and sailing through the
Panama Canal.

From there, the ship will
head to Costa Rica, Guatamala
and Mexico, before taking
in the sights of Maui, Fiji,
Auckland and Sydney.

Other highlights of the
journey include Tokyo,
Shanghai, Hong Kong,
Vietnam and Jordan, before
the ship heads back to the
Mediterranean.

For more info, CLICK HERE.

Do your clients want to experience the
ancestral beauty & heritage of Japan?

[ 4

Celebrity’s new discovery

CELEBRITY Cruises has unveiled
a series of new Discovery
Collection shore excursions in
Australia and New Zealand,
allowing small groups to
experience destinations “through
the eyes of a local”.

The tours range from must-see
locations to off-the-beaten-
path adventures and have been
gathered using three criteria -
they must be iconic, exclusive and
locally-inspired.

With a maximum of 24 guests

See our Japan small ship cruises.

DISCOVER NOW

in each tour, Celebrity says guests
will have more time at each
location, individual interaction
with hosts, and a more “up close
and personal travel experience”.
Options include a chance to
sample local food in NZ’s Bay
of Islands, pictured, see the
penguins and ride the Steampunk
Train north of Dunedin, or sample
the wines Victoria’s Yarra Valley.
Excursions are available on Aust
and NZ Celebrity Solstice sailings
in 2018, 2019 and 2020.

Norwegian appts

NORWEGIAN Cruise Line
Holdings Ltd has welcomed
Harry Sommer, pictured, as
President, International.

The newly created executive
role will see Sommer
responsible for sales,
marketing, public relations
and office operations for
Norwegian Cruise Line,
Oceania Cruises and Regent
Seven Seas in all markets
outside the US and Canada.

“With Harry at the helm, |
am confident we will continue
to profitably diversify our
business globally,” said the
company’s CEO Frank Del Rio.

REWARDS
"/,VIKING
Earn points
for your
bookings

Register by 31 Dec and receive $25 worth of bonus pointsp\

PLUS BONUS POINTS ON 12 DAYS OF CHRISTMAS OFFERS
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ROYAL Caribbean has teamed
up with WWF-Australia in a bid
to help combat the illegal trade
of endangered hawksbill turtles
in the Asia-Pacific.

The partnership gives both
companies access to “ground-
breaking technology” that will
enable them to extract the
DNA from various tortoiseshell
products, such as earrings

PRINCESS
ACADEMY

and bracelets, and test it to
determine where the animal
products were poached.

“We are extremely passionate
about this partnership with
WWEF-Australia, and need
to act now to ensure these
prehistoric sea creatures have a
future,” said Susan Bonner, VP
and Managing Director, Royal
Caribbean Australia & NZ.

Ponant opens Kimberley

PONANT has released its 2020
Kimberley season, with plans to
bring back its new Explorer class
ship Le Laperouse after its debut
in the region next year.

The expedition operator’s latest
Kimberley brochure is out now,
featuring cruises from May to Aug
2020 aboard the newest ship to
serve the region.

Itineraries provide an
opportunity to explore the
Kimberley’s landmarks by day
including Zodiac expeditions
(pictured) up the rivers to its
famous waterfalls, then return to
the ship to enjoy champagne and
fine cuisine by night.

“Le Laperouse offers all the
accoutrements of luxury travel
and amenities - including an

" OF SKY PRINCESS®

infinity-edge pool and sea view
spa - however its compact size,
with just 92 staterooms and
suites, all with balconies, allows
for the personalised style of
service Ponant is known for,” said
Ponant Vice President Asia Pacific
Monique Ponfoort.

“Importantly, smaller size
provides access to even more
remote parts of the world
where large ships simply cannot
contemplate venturing.”

Launched in Jul, Le Laperouse
will be positioned in Australian,
Melanesian and New Zealand
waters as part of its inaugural
season in 2019 - with several
voyages still available - before
returning for 2020.

CLICK HERE for the 2020 brox.

MAJOR PRIZE

/-night Mediterranean
cruise, in a Balcony
for 2 on Sky Princess®
and AUD $5,000

- EZair credit

MINOR PRIZE
Win one of 15 AUD
$200 Visa Gift Cards

_ Become-a Commodore by 23 December 2018, 11.59pm AEDST, for the chance to win!

—

=~ CLICK HERE TO LAUNCH ACADEMY

= Czdndifioﬁgﬁﬁr;ly see www.onesourcecruises.com. Open to AU/NZ res. 18+ employed as travel agent for WLCL registered agency at time of entry/publication & registered
= with Princess Academy with a rank lower than ‘Commodore’. Max 1 entry p/person. Cruise 27/10/19-3/11/19. NSW LTPS/18/27872, ACT TP18/01756, SA T18/1605.
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A new Travel & Cruise
publication ;

for travel
'@'WEE KLY and cruise

ver
Wednesday 12th December 2018 MRS

CRUISECO has announced

Music for Cruiseco  Azgamara launches sale

the introduction of a series
of music cruises with its | T4t \ e
promotion called “For the Love - -Mm‘ T AL with Joel Katz

MD, CLIA Australasia

of Music”. M

Guests can save 20% on
remaining departures for the :
company’s Cruisin’ Country A ¥ UF/mAunnr . NWN (oon
2019 and Bravo! 2019 voyages,
as well as reduced deposits
also available.

A/ A Training - Year in Review

2018 has been one of our busiest
years of professional development
with many exciting updates and
new initiatives being rolled out
throughout the year within the
Online Learning Academy and
Members Hub.

Key highlights include the delivery

Itineraries depart Sydney on
12 Oct and 12 Nov, for more
information on the promotion,

CLICK HERE AZAMARA Club Cruises has launched Azamara Pursuit. S S
. : . ) . of new electives including “Cruise
activated its annual sale, which The voyage departs Venice Dynamics 2018" and “Cruising
includes savings such as “Buy on 28 Sep 2019 and will call in Northern Europe”; updated and
One, Get One Half Off” and at Koper, Sibenik, Kotor, Corfu, refreshed content for existing
free internet on a range of its Taormina, Amalfi and Rome, with electives Including “Cruising
worldwide voyages. prices including free internet per Southeast Asia”, "European River
Guests who book before 28 stateroom. EI’UI.SﬁIn"g. anchr”'ITg ttleTSorI;:m
Feb will have access to the sale, MEANWHILE, Azamara’s acinc ; new fravelAgent 1001KIts
- . . . ) within the Members Hub; new CLIA
with prices for a seven-night 690-guest Quest ship, pictured, Cruise Line online training courses;
Dalmatian and Amalfi Coast returns to Australia this month, as well as new CLIA Executive
IS IT a bird? Is it a plane? No, voyage leading in at $4,729 per offering a range of voyages Partner online training courses
it's the Carnival #ChooseFun person for the first guest, and throughout the region including Including Visit Monaco, Singapore
AirShip, which is set to take $2,369 for the second guest in cruises departing from Fremantle,  [ISCUBUEECELSAREECILCUEIEL
' ; : Tourism Organization and Wendy
to the skies on a month-long Oceanview staterooms or above Sydney, Melbourne and Cairns. WoT
o, . u Tours.
journey across California on board the cruise line’s newly For more info, 1800 754 500. 2018 has also seen the launch of
as part of the brand'’s new CLIA podcasts delivering news
participation in the New Year’s from CLIA teams across the globe.

Day 2019 Rose Parade. Goi whu.l. i.l. .I.ukes .I.o Ieud a .I.eum? We have also launched the Cruise

The 35m blimp will journey Retail Traineeship program in
collaboration with TAFE NSW and

over Los Angeles, Orange ! i ishi ! ) ) )
geles, g We re not your typlcal news publlshmg company so we're not . BT T s Spraar Al
County, San Diego, San looking for a typical employee. We're after a motivated, charismatic This program is designed to equip
Bernardino and Riverside and nimble Team Leader for our editorial team. new industry entrants with industry
counties, before heading to Yes you'll be able to hunt down a story, smash deadlines and your relevant, job ready skills, and attract
Northern California where it copy is solid but you'll also be adept at leading the best bunch of new entrants to the cruise retail
will continue the celebrations journalists in the business. sector.
ahead of the Dec arrival of Got several years of prior experience and what it takes to succeed? 2019 membership renewals have
: . . .y been sent out so renew now to
Carnival Panorama. Come join the Business Publishing Group and be a part of a . .
Whatever floats your AirShip! winning team ensure your membership doesn't
y - P: 9 ) lapse or visit www.cruising.org.au.
Apply at jobs@ ///-_
= : traveldaily.com.au
& before 21/12/18 e I ,
b
. C RUI S E G Trivmil,‘& (\::lﬂse P‘harmacy RIA / COUISE LINES INTERNATIONAL ASSOCIATION
TravelDaily $:RU1S E fravelBullefin =< tmess s news AUSTRALASIA
C RU I S E EDITORIAL ADVERTISING AND MARKETING Suite 1, Level 2, 64 Talavera Rd T Dall
N EERY Editor in Chief and Publisher — Bruce Piper ~ Sean Harrigan and Melanie Tchakmadjian Macquarie Park NSW 2113 Australia rave al y
) Managing Editor — Jon Murrie advertising@cruiseweekly.com.au PO Box 1010 Epping NSW 1710 Australia I-ruvelBU"eﬂn
www.cruiseweekly.com.au Contributors — Adam Bishop, Tel: 1300 799 220 (+61 2 8007 6760)
Cruise Weekly is part of the Sarah Fairburn, Jasmine O’Donoghue, BUSINESS MANAGER 3P
Business Publishing Group family Anastasia Prikhodko Jenny Piper Every Thu we publish our consumer business events news
of publications. info@cruiseweekly.com.au accounts@cruiseweekly.com.au newsletter - Travel & Cruise Weekly - sign up Pharmacy
A}

Cruise Weekly is Australia’s leading free at www.travelandcruiseweekly.com.au.

travel IndUStry CILISE publ|cat|on. Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of

the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.
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