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Cruise Weekly today
Cruise Weekly today features 

two pages of all the latest 
cruise industry news plus a full 
page from: 

• CLIA
• AA Appointments

it's a included
FREE UNLIMITED SHORE EXCURSIONS  |  FREE PREMIUM BEVERAGES*  |  FREE SPECIALITY DINING

FREE UNLIMITED WI-FI ON BOARD  |  FREE PRE-PAID GRATUITIES  |  FREE 1-NIGHT PRE-CRUISE HOTEL PACKAGE*

Terms and Conditions: *For full terms & conditions that apply, please visit www.RSSC.com.

ALL-SUITE    |    ALL-BALCONY    |    INTIMATE SHIPS
SICILY, ITALY

CLICK HERE FOR ITINERARIES OR CALL OUR CONTACT CENTRE ON 1300 455 200 (AU) OR 0800 625 692 (NZ)

BEST FOR LUXURY

THE MOST INCLUSIVE LUXURY EXPERIENCE™

EUROPE IN ALL-INCLUSIVE LUXURY
US$250 SHIPBOARD CREDIT  |  REDUCED 10% DEPOSIT |  FREE UNLIMITED LAUNDRY*

Hurtigruten firms APAC position
THE Hurtigruten business has 

moved to its next stage in APAC, 
last week opening a “hub” in 
Hong Kong led by incoming head 
of the region Damian Perry.

The ex-Cox & Kings ceo (CW 
09 Jan) plans to build on the 
foundations put in place by his 
predecessor, William Harber, and 
allow the company to achieve the 
potential it sees in the market.

“[Harber’s] real goal was to 
build that foundation and make 
sure we have the right partners to 
take it to the next level,” he said.

“My role now is to actually 
grow on that, to make sure 
those partners are the right 
ones, continue to build on those 
relationships, make sure the 
support’s there and really just 
get that growth that we believe 
exists,” Perry explained.

In the Australian market, 
Hurtigruten will continue to 
work with its GSA Bentours and 

aim to increase the strength of 
its marketing and brand, with 
the goal of ensuring agents 
understand its offering.

“My real goal is to make sure 
there is absolute clarity on 
Hurtigruten and the opportunities 
beyond just the coastal product 
and into the Explorer range,” 
Perry said.

The Australian market is doing 
“extremely well” for Hurtigruten 
especially on the coastal cruising 

product, Perry said, but there was 
“plenty of opportunity” within its 
Explorer products.

“Even though there’s good 
growth on our Explorer product, 
it was on a lower base, so the 
growth is good but we want to 
get those numbers up.”

Pictured are: Hongbin Li, 
regional sales manager China; 
Damian Perry, md APAC; Geir 
Kronbæck, vp global sales and 
Jerry Liu, director Travogue China.

NCL 2019/20 reveal
NORWEGIAN Cruise Line 

has released its 2019/20 
northern hemisphere autumn/
winter season.

The line’s newest ship, 
Norwegian Bliss will sail to the 
Bahamas from New York and 
the Southern and Western 
Caribbean during the middle 
of winter.

Other highlights include the 
return of Norwegian Escape 
to Miami on 23 Nov and 
Norwegian Dawn to Tampa 
from 24 Nov to sail seven-day 
Western Caribbean cruises.

Sales open tomorrow.

http://bpgclick.com/cw?c=214&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW180118&u=mailto:info@cruiseweekly.com.au
http://bpgclick.com/cw?c=121&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW180118&u=http://cruiseweekly.com.au/
http://bpgclick.com/cw?c=121&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW180118&u=http://cruiseweekly.com.au/
http://bpgclick.com/cw?c=121&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW180118&u=http://cruiseweekly.com.au/
http://bpgclick.com/cw?c=108&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW180118&u=https://www.facebook.com/cruiseweekly
http://bpgclick.com/cw?c=195&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW180118&u=https://twitter.com/cruiseweekly/
http://bpgclick.com/cw?c=133&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW180118&u=https://www.instagram.com/cruiseweekly/
http://bpgclick.com/cw?c=56&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW180118&u=https://www.rssc.com/specials


Cruise Weekly             e info@cruiseweekly.com.au       t 1300 799 220 w www.cruiseweekly.com.au page 2

business events news

EDITORIAL
Editor in Chief and Publisher –  Bruce Piper 
Managing Editor – Jon Murrie 
Editor – Jasmine O’Donoghue 
Contributors – Guy Dundas, Matt Bell, 
Adam Bishop
info@cruiseweekly.com.au

ADVERTISING AND MARKETING
Sean Harrigan and Melanie Tchakmadjian
advertising@cruiseweekly.com.au

BUSINESS MANAGER
Jenny Piper 
accounts@cruiseweekly.com.au

www.cruiseweekly.com.au

Cruise Weekly is part of the 
Business Publishing Group family 
of publications.

Cruise Weekly is Australia’s leading 
travel industry cruise publication.

Suite 1, Level 2, 64 Talavera Rd  
Macquarie Park NSW 2113 Australia
PO Box 1010 Epping NSW 1710 Australia
Tel: 1300 799 220 (+61 2 8007 6760)

Every Wed Cruise Weekly also publishes 
a consumer-facing newsletter - sign up 
free at www.cruiseweekly.com.au.

Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of 
the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.

Stay up to date 
wherever you go
Get the Cruise Weekly app

Sailing into 2018
I WAS delighted to begin the new 
year by reading cruising journalist 
Sally MacMillan’s outlook for 2018 
in Fairfax Traveller.

Her prediction is there will be 
“More destination add-ons tied in 
with more active and immersive 
shore experiences. Longer and 
overnight stays in port, mid-cruise 
off-ship trips for a day or two and 
post- and pre-cruise extensions are 
featuring on several cruise lines’ 
itineraries”.

We couldn’t agree with you more 
Sally! In the last few years we 
have seen a growing passenger 
interest in getting more out of the 
destinations on their itineraries. In 
fact, many cruisers now plan their 
journeys based on the onboard 
offerings and also what they can 
experience when they step ashore.

We applaud cruise lines like 
Azamara, Silversea and Viking 
for embracing this concept and 
working closely with our members 
at the State and Regional Tourism 
Organisations and also our hard 
working groundhandlers to help 
their passengers go home with 
great memories from cultural, 
historic or food and wine tours 
which help them feel like they 
have really come to know the 
destinations they visited.

Another great example of this 
kind of collaboration is Princess 
Cruises which recently shot 
this destination/cruise video in 
conjunction with the team in 
Tasmania - CLICK HERE.

We look forward to 2018 bringing 
more opportunities to work closely 
with our cruise line colleagues on 
initiatives like this which ultimately 
bring success to all of us in the 
exciting cruise industry.  
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Thursday 18th January 2018

CHOOSING between cruises 
can be a difficult and lengthy 
process, so Royal Caribbean 
International has handed the 
decision-making to science.

The cruise line has teamed up 
with research company CPP-
The Myers-Briggs Company to 
formulate a quiz to help its pax 
choose their next adventure.

The 13-question survey draws 
on personality types to assess 
a person’s motivations and 
interpersonal needs that affect 
their travel preferences.

Once complete, participants 
receive a description of who 
they are as a traveller, along 
with suggestions on destinations 
and activities that suit them.

To take the quiz, visit 
MyAdventurePersonality.com.

P O R T H O L E

Cunard’s greatest show

CUNARD last night 
commemorated the recent 
world premiere of The Greatest 
Showman on board Queen Mary 
2 in New York, with a special 
screening of the new movie 
starring Aussie superhunk Hugh 
Jackman as P.T. Barnum.

Industry partners enjoyed the 
film courtesy of Carnival Australia 
in Gold Class seating with special 
catering, preceded by a video 
appearance of some of the 
movie’s stars on board QM2.

The evening was introduced by 
Ryan Taibel, recently appointed 
as vice president of sales and 
marketing for P&O Cruises and 
Cunard (CW 10 Oct 2017), who 
said Australian business was 
booming for the iconic line.

He said Cunard had doubled 

its business from Australia and 
New Zealand over the last five 
years, with the line also eagerly 
anticipating next year’s Down 
Under homeporting of Queen 
Elizabeth which will operate a 54-
day season in Australasian waters 
- the longest deployment of any 
Cunard ship in the world.

There is still some availability 
on Queen Elizabeth while she is 
here, with cruises fares leading 
in at $649 ppts in a private 
balcony stateroom for a two-night 
Melbourne-Sydney voyage dep 30 
Mar 2019 - for more information 
see trade.cunard.com/au.

The Cunard team is pictured 
above at last night’s Sydney 
screening: Ken Triffit, Nicole 
Tomasella, Katrina McAlpine, 
Andrew Perry and Jessica Rynd.

Evergreen preview
EVERGREEN Cruises & 

Tours has released its 2019 
Europe River Cruising Preview 
brochure with a range of 
accompanying deals.

The program details 16 
European river cruise tours 
and cruise-only options on 
sister company Emerald 
Waterways’ ships.

Specials include fly free to 
Europe on Emerald itineraries 
of 15 days or more in length, 
solo traveller offers and early 
booking discounts of up to 
$800 per couple.

To view the brochure online, 
CLICK HERE.

Princess & Fathom
PRINCESS Cruises has added 

two sailings in the Caribbean 
in partnership with Fathom 
Travel following a sold out 
inaugural group scheduled for 
20 Jan.

Deps are 18 Mar & 26 May.

Hapag Lloyd brox
HAPAG Lloyd has released 

more details on the 
deployment of its two ships 
launching in 2019 in its first 
main catalogue in English.

Itineraries range from polar 
to Amazon, sales open 23 Jan.
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CLIA’s Online Learning Academy: Enhance your cruise selling skills and 
maximise your commission. 
CLIA's New Members Hub: From the latest travel news to cruise line 
brochures, and ship inspections to cruise line promotions & deals and much 
more. 
CLIA’s Comprehensive Resource Library 

Exclusive use of the CLIA logo on all your marketing material
Your name listed on CLIA’s Travel Agent search on www.cruising.org.au 
Member only access to CLIA’s Global "Plan A Cruise Month” campaign 
Discounted tickets to Cruise360, the cruise industry conference event of 
the year, and the annual Cruise Industry Awards Dinner
EMBARC ID card – for instant industry recognition 
Discounts on a wide range of everyday consumer brands 

Ride the wave of success 
join CLIA today 

CLIA membership gives you access to:

Other benefits of CLIA membership include:

If you are serious about selling cruise then sign up today!

02 9964 9600 www.cruising.org.au info-aus@cruising.org
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CRUISE SPECIFIC ROLE 
NATIONAL GROUPS TRAVEL CONSULTANT 

SYDNEY – SALARY PACKAGES STARTING FROM $55K 
Ready to jump ship and cruise into a new travel role?  

This leading luxury Cruise Company is looking for a talented 
Groups Travel Consultant to join their experienced team 

based in a beautiful CBD office. You will have the 
opportunity to book the world’s best cruises worldwide 

where no two days will be the same! This is a great 
opportunity to capitalise on your groups travel background 
and venture into the fastest growing sector in the industry, 
being cruising. Min 2yrs exp & strong GDS/ticketing skills. 

 

SAIL AWAY 
CRUISE CONSULTANTS 

BRISBANE – UP TO $50K + SUPER + COMMISSION 
Are you looking to be a specialist in your field? Then come 
and join this cruise operator as a cruise specialist. They are 
looking for sales savvy cruise enthusiasts to join their team. 
Handling phone enquiries you’ll be able to quickly qualify 
and determine the right cruise line and product for your 

client. Working in this modern office & within a fun & 
supportive team, you’ll have the security of a strong salary 

package + earn commission whilst having access to 
discounted cruises and famils and more.  

AHOY THERE 
WHOLESALE CRUISE CONSULTANTS 

BRISBANE - $50K - $55K OTE  
Are you a cruise specialist and sick of face to face consulting? 

Wonder what it’s like on the other end of the phone line? 
Come and join this cruise wholesaler.  Working in a state of 
the art office and consulting with agents only, you’ll sell a 
range of cruises plus pre and post product. All of this via 
phone and email only! While working with this amazing 

company, you’ll be able to enjoy unbelievable educationals, 
access to ongoing training and earning potential  

which is through the roof! Apply Today! 
 

This
CRUISE TRAVEL AGENT - TEMP 

PUT YOUR WORK LIFE BALANCE ON CRUISE CONTROL 
FLEXIBLE CONTRACTS AVAILABLE 

SYDNEY 
Are you a Cruise Guru looking for a flexible temp contract 
while you figure out where you want your career to sail in 
2018?  Heading in to the busy cruise season, our clients are 
in search of additional crew to assist their reservation team.  

If you have travel industry experience selling cruise, then 
don’t hesitate in registering with us now! You will be 
rewarded with flexible hours and a great hourly rate!  

Act now before this ship sails!  

FOR ALL THE BEST VACANCIES VISIT www.aaappointments.com.au  
NSW & ACT - 02 9231 6377 - apply@aaappointments.com.au 

VIC, WA & SA - 03 9670 2577 - recruit@aaappointments.com.au  
QLD & NT - 07 3229 9600 - employment@aaappointments.com.au 

ONLINE CRUISE ROLE 
CRUISE CONSULTANT 

MELBOURNE - $40K + SUPER + BONUS + PERKS 
Do you have a strong passion for cruises and love customer 

service? Then this role is tailored for you. No more face to 
face sales as you handle online and phone cruise enquiries 
from customers. You will have fantastic knowledge of the 
cruise industry and process bookings efficiently. This role 
comes with so many rewards and benefits such as great 
travel allowances. You will work with a friendly dynamic 
team. Monday to Friday Business hours with every third 

Saturday required. Start a new cruise career today!  
 

SAIL TO SUCCESS 
TEAM LEADER 

MELBOURNE –$65K OTE 
Are you a strong leader ready to take on a new challenge 

working for a well renown global travel corporation?  
Take charge of this team and bring the team to success.  

With a great reputation in a busy retail environment, you will 
be busy making bookings for customers face to face, over 

the phone and via email. This company will see you reaping 
the rewards and benefits. If you have strong cruise 

knowledge and great management skills with a  
strong determination to thrive then apply now! 

CRUISE SPECIALIST – RETAIL AGENCY 
TRAVEL CRUISE SPECIALIST 

 CANBERRA – SALARY PACKAGES STARTING FROM $50K 
Are you a sales orientated consultant looking to earn the big 

bucks? Why not specialise in CRUISE the fastest growing 
sector in the Travel Industry. Work for a leader in the travel 

industry with prestigious products and fantastic team 
environment. Book amazing cruise itineraries with all the pre 
and post additions. GDS preferred. Work closer to home with 
multiple locations available, competitive salary + un capped 
commission + incentives. Guaranteed Cruise famil in your 

first year. Apply now. Role is waiting for you!!  

ONLINE SPECIALIST – LEADING CRUISE AGENCY 
ONLINE CRUISE CONSULTANT 

 SYDNEY – SALARY PACKAGES STARTING FROM $50K 
Join the fastest growing sector in the travel industry. This 
leading cruise agency is looking for an experienced cruise 

specialist to join their well-established and fun team. With an 
excellent reputation for high end products and tailor made 

itineraries, you will book cruise, flights, tours, 
accommodation and other ad-hoc products. Be part of an 

organisation that is dedicated to staff development and 
nurturing your skill sets. Great CBD location close to public 

transport and shops. Apply NOW!! 

COME ABOARD & SET
A COURSE FOR ADVENTURE


