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Croatia » Greece ¢ Iceland ¢ Spain ¢ Portugal ¢« Morocco » Cuba « Seychelles » Costa Rica & Panama
Canary Islands  Cape Verde « Senegal & Gambia ¢ Vietnam ¢ Thailand ¢ Malaysia « Indonesia

What if you could enjoy a premium cruise without the premium crowds?

Peregrine’s small ship Adventure Cruising is more than just a floating home - it’s all about
the destinations you visit that the big ships can't reach. With fewer passengers onboard,
you can easily hop off and taste fresh seafood in a port and hop back on the ship again.

Order your 2019 brochure from TIFS now.

Why you'll love the Peregrine experience

Small ships with a maximum of @ Local cuisine on-board the @ Comfortable, roomy cabins

50 travellers small ship

a Swimming platform straight off All voyages are carbon-
the ship offset.

a Dock straight at port, no tenders

*Terms and conditions apply. See website for full details.

peregrineadventures.com/adventure-cruising | 1300 655 433
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Cruise WeeRly today

CRUISE Weekly today

' features three pages of all the
i | latest cruise industry news

! plus a front cover wrap from

| Peregrme

Carnival mega sale

CARNIVAL Australia has
launched its Colossal Cruise
sale, offering a range of special
deals on close to 1,800 cruises
setting sail between Oct 2018
and Apr 2020.

The promotion runs until
midnight on 09 Jul, with the
offers applicable across all
seven of Carnival’s brands.

Peregrine 2019 brox

PEREGRINE has released
its 2019 adventure cruising
brochure offering savings of
15% to celebrate the launch.

See cover page for more.

Tuesday 3rd July 2018

Seabourn ddubles down on luxury

SEABOURN has revealed plans
to build two new ultra-luxury
expedition ships, signing a letter
of intent with shipbuilders
T.Mariotti and Damen yesterday.

The new vessels will boast a
brand new design that caters
specifically to the needs of the
ultra-luxury expedition market.

Seabourn has slated dates for
the duo’s arrival with the first ship
anticipated to debut in Jun 2021
and the second in May 2022.

“This is a groundbreaking
moment for Seabourn and for
luxury travellers, who will now
find a new standard of authentic
yet luxurious expedition
adventures,” said Seabourn
president Richard Meadows.

“These new ships build on the
success of our current product
lineup and further demonstrates
our leadership as innovators as
we continue offering the finest
ultra-luxury cruises available,”

Meadows added.

Setting themselves apart from
the cruise line’s existing fleet
will be two submarines carried
on board both vessels that will
provide views of the world below
the ocean’s surface.

Both ships will also be designed
to carry a number of kayaks and
Zodiac inflatable boats.

Seabourn will announce further
design features later in the year
and specific details regarding
itineraries and bookings will be
released in early 2019.

The first ship is currently
scheduled to sail in the Arctic in
late 2021.

Pictured: The pool deck of a
Seabourn vessel.
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NORWEGIAN'S HAWAI'l FREE AT SEA

OFFER ENDS 16 JULY

up 10 83,200 N VALUE'

CHOOSE UP TO ‘

S Free

UP TO

*$500

ONBOARD SPEND’

&\\2
¥

OFFERS”

INCLUDING A FREE SPECIALTY
DINING PACKAGE

PLUS REDUCED DEPOSITS’

UISE ONBOARD PRIDE OF AMERICA
NA PALI COAST o DEPARTS EVERY SATURDAY FROM
HONOLULU
)
e 4 ISLANDS IN 7 DAYS
 OVERNIGHT STAYS IN MAUI AND KAUA'I
* NEARLY 100 HOURS ONSHORE

e VOTED BEST HAWAI'I ITINERARY FOR
13 YEARS

NAWILIWILI

HONOLULU

=\ KAHULUI
PACIFIC OCEAN o

.}'\. HILO

KONA

CLICK HERE FOR DETAILS OR CALL 1300 255 200

*Offers correct as of 2 July 2018 and are subject to change or withdrawal. Offer ends 16 July 2018 unless extended. For full terms & conditions visit ncl.com.

NORWEGIAN Feel Free

P~ CRUISE LINE®
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Hop onboard
Norwegian Bliss with
us in the July issue
of travelBulletin.

CLICK to read
travelBulletin

CRUISE Viking team on deck  EuroWaterways deal
BWEEKLY | = ) T HOTEL barge company

European Waterways is
On location aboard 2 y

o . . running a last-minute
Viki ng Orion promotion offering 20% off

whole boat charter prices
throughout its fleet when
bookings are made by 31 Aug.
The company operates luxury
barges with a six- to 20-person
capacity and 1:2 crew ratio
in France and Italy and can
tailor onboard and shore
experiences for individual
groups and consecutive
charters that extend beyond
its typical one-week itineraries.
The 20% off promotion also
applies to cabins on select

Today’s issue of CW is coming
to you courtesy of Viking
Cruises, aboard Viking Orion
en route from Venice to Rome.

VIKING Orion is the fifth of

10 almost identical newbuilds

commissioned by Viking Cruises

as it continues its expansion

from river to ocean cruising.
The 930-passenger vessel

has a light, airy, contemporary

design with inviting public

areas complementing top class FOUR of Viking Cruises’ heavily booked itinerary via Japan departures.
dining venues & a massive spa - Australian team are on board to the Russian Far East to explore Barr uirilhar i femmetien e
with no kids and no casino - see Viking Orion in Europe this week, far northern waters. the offer, CLICK HERE.
facebook.com/cruiseweekly. escorting a group of key industry Last night some of the lucky
partners as the newly christened agents on board were treated to
ship cruises on a seven-night a private dinner in Manfredi’s, .
voyage from Venice to Rome. the on-board specialty Italian n
Orion is heading to Australian restaurant, with the Viking team Racsca!
waters later this year, which will pictured above from left: Alister
Celebrating give local cruisers the opportunity ~ Burn, commercial manager; Keira Celebrating
to experience the Viking ocean Smith, inside sales manager;
30 Yea rs product on their doorstep with a Michelle Black, managing 30 Yea rs
series of trans-Tasman voyages. director; and Lance Andrew,

$500* FO R She will then relocate on a cruise sales consultant. $500* FOR
YOU Splendor keel laid Hurtigruten b’'day YOU

REGENT Seven Seas Cruises HURTIGRUTEN will mark
on every (RSSC) celebrated the keel its 125th birthday with the onevery
. laying ceremony for Seven “world’s longest plastic-free .
Ki mberley pax Seas Splendor last week. birthday party” which will Antarctica pax
+ The luxury ship, set to make extend from Seattle and Hong +
its debut in 2020, had three Kong, to Svalbard and along
coins placed onto its keel the Norwegian coast.
a bOﬂUS 5% which included an ancient Celebrations will take a bOI’IUS 5%
. . Roman Empire coin, a Spanish place in Hurtigruten ports, . .
Com m |SS | On ! gold “Escudo” coin from the destinations, ships and offices. Com m |SS | On !

1700s, and a commemorative The event coincides with the

coin etched with the keel official phasing out of single

laying ceremony date in Italy. use plastics this month.
The event also featured “Plastic pollution is the —_

full-size suite display models, single biggest threat to our - :ﬁi.f"‘"—-‘— -~

allowing a first glimpse of life oceans,” said Hurtigruten chief e e

on board the ship. executive Daniel Skjeldam. =
Splendor will be an all-suite, “What better way to tie B e ! o]

all-balcony ship with a 750 together our past & future - e

pax capacity & an inaugural than celebrating by removing

2020 Europe Collection will be all unnecessary single use
» DISCOVER HOW! announced 13 Jul. plastic,” he added. » DISCOVER HOW!
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Arctic earlybird

ADVENTURE Canada is
offering earlybird savings of up
to USS995ppts, plus free hotel
stays when booking any high
Arctic expedition cruise before
15 Aug.

The 12-night High Cruise
Arctic Explorer package is
priced from US$10,995 per
person and departs Ottawa 05
Aug 2019.

For more info CLICK HERE.

Cruise
Calendar

This week’s port calls of
cruise ships at various
destinations around Australia
and New Zealand.

SYDNEY

Pacific Eden o4 Jul
Carnival Spirit o5 Jul
Pacific Explorer 06 Jul
Carnival Spirit 08 Jul
Pacific Explorer 09 Jul
BRISBANE

Pacific Aria 06 Jul
Pacific Dawn o7 Jul
DARWIN

Silver Discoverer 09 Jul
AUCKLAND

Pacific Jewel 03 Jul

Tuesday 3rd July 2018

THE South Australian
Government has laid down
ambitious new cruise targets
which include hitting 100 cruise
ship visits to the state’s ports and
anchorages by 2020.

The South Australian Cruise
Ship Strategy 2020 was officially
launched by the government
today in a bid to drive stronger
growth in the sector.

“The new strategy provides a
blueprint for South Australia to

continue to maximise the tourism,

economic and job opportunities
in this lucrative industry,” said SA
Minister for Trade, Tourism and
Investment David Ridgway.

P

The plan has also mapped out
the goal of injecting $200 million
into the state’s economy by 2020.

Phil Hoffmann Travel managing
director Phil Hoffmann welcomed
the government’s proactive
approach to cruising.

“Employment will be stimulated
both in Adelaide and in regional
areas such as Kangaroo Island
and Port Lincoln...local retailers
and operators will see flow-on
benefits too,” Hoffman said.

The 2016/17 cruise season
injected $98.5 million into South
Australia’s economy.

Pictured: Ovation of the Seas
docked in Adelaide.

Silversea storytellers put pax on cloud nine

NINE renowned authors will each join one segment of Silversea’s
133-day world cruise on board the newly refurbished Silver Whisper,
departing San Francisco on 06 Jan 2019.

The ‘Tale Tellers’ include Saroo Brierly, whose story became the
best-selling movie Lion, famous US chef Jeremiah Tower and British

documentary maker Tahir Shah.

Discover Hidden

get

ANDROID APP ON # Download on the
P> Google play S App Store

SA maps out 2020 tar

Royal call centre

ROYAL Caribbean Cruises
Australia and New Zealand
has merged its trade and
consumer call centre.

Now call 1800 754 500.

ELVIS has left the...cruise ship?
P&O Cruises Australia has

announced a new “Tribute to
the King” cruise in 2019 where
passengers can enjoy a little
less conversation and a whole
lot more dancing to Elvis hits in
their very brightest pair of blue
suede shoes.

The tribute cruise departing 17
May 2019 indulges in all things
“The King”, such as his life story,
music and pop influence.

“It's clear the King has never
really left the building & pax
enjoy the opportunity of taking
their devotion to sea,” said P&O
president Sture Myrmell.

MIDNIGHT SUN, BALTIC CAPITALS

& ST PETERSBURG
FLY FREE in 2019 with our Grand Voyages*

AGLES TO
ANTIQUITY

" DISCOVER MORE

*Conditions apply

CRUISE
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www.cruiseweekly.com.au

Cruise Weekly is part of the
Business Publishing Group family
of publications.

Cruise Weekly is Australia’s leading
travel industry cruise publication.
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Editor in Chief and Publisher — Bruce Piper
Managing Editor — Jon Murrie
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Sarah Fairburn, Jasmine O’Donoghue,
Anastasia Prikhodko
info@cruiseweekly.com.au
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advertising@cruiseweekly.com.au
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Jenny Piper
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Every Wed Cruise Weekly also publishes
a consumer-facing newsletter - sign up
free at www.cruiseweekly.com.au.
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Macquarie Park NSW 2113 Australia

PO Box 1010 Epping NSW 1710 Australia
Tel: 1300 799 220 (+61 2 8007 6760)

Travel Daily
travelBulletin

1
business events news

Pharmacy

Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of

the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.
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