HURRY, COMPETITION ENDS 31 JANUARY

LEARN

&WIN
WITH NCL

WIN A CRUISE FOR TWO
ONBOARD NORWEGIAN SPIRIT

PLUS THERE’S FIVE $200 VISA
GIFT CARDS TO BE WON

To enter simply upload a photo showing your ‘Norwegian Spirit’
and caption your photo by telling us in 30 words or less what excites
you the most about the all-new Norwegian Spirit.

NcL NORWEGIAN

~~~ CRUISE LINE®

Conditions apply, see nclpromo.com.au for details.
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Cruise llnes aldlng bushﬁre recovery

THE cruise industry is still sailing
strong as bushfires continue to
rage in many parts of Australia,
with Cruise Lines International
Association (CLIA) emphasising

the vital role of the cruise
NCL bUShﬁ re fU ndS industry in supporting bushfire

\ Cruise Weekly today

: Cruise Weekly today

: features two pages of all the
, latest cruise industry news

I plus a front cover wrap from
: Norwegian Cruise Line.

NORWEGIAN Cruise affected areas.
Line Holdings (NCLH) has In a statement released
committed $250,000 to the today, CLIA confirmed that only
Australian Red Cross Disaster two destinations out of the
Relief and Recovery Fund. approximately 50 cruise ports in

“Our $250,000 donation the country had been affected by
to the Australian Red Cross the fires, with all major cruise lines
will go directly to relief and in the region currently operating
recovery efforts for those to their regular schedules.
affected by these historic “Cruise lines are monitoring the
fires,” said NCLH President situation in Australia closely and CLIA revealed it is collaborating areas such as Kangaroo Island in
and Chief Executive Officer if required can adjust itineraries with other Australian tourism SA (pictured) and Eden in NSW,
Frank Del Rio. to avoid areas affected by fire,” organisations to plan for the who have expressed the need for

said CLIA Australasia Managing recovery of fire-stricken areas, cruise ships to continue visiting.
Director Joel Katz, stating with several cruise lines already
MSC cam paign Fhat, to.date, only five cr“uis.e lending their ass.istance. o
] itineraries have needed “minor Australian Cruise Association s

MSC Cruises has launched adjustments” to avoid ports in voiced a similar sentiment on 1
its new The Sea at Its Most fire-impacted areas. Thu, with CEO Jill Abel stating coralexpeditions
global marketing campaign, “Cruise lines have made clear “continued visitation to these
which will roll out across 30 they want to return to these areas will play a vital role in
countries through TV, print ports as soon as possible to help supporting and reinvigorating EXPLO RE
media, digital and social support local businesses and assist  these local economies”.

media channels. in their recovery,” Katz said. Abel highlighted fire-affected G
The campaign video, aimed

at showcasing the sea “at its

ijfg:“s’e;‘;’:t';‘fuIZ‘:Vje“ItI:fu”j Royal Caribbean extends Liberty dry dock
magical and unforgettable”, ROYAL Caribbean has Alternatively, guests can opt
was filmed on board the MSC cancelled five Liberty of the Seas  to cancel and get a full refund
Bellissima while sailing the sailings in Feb and Mar 2021 of any paid portion of their
Mediterranean, and features due to the ship requiring extra cruise fare, including the non-
an original score by Italian time during her scheduled dry refundable deposit and any
composer Ennio Morricone. dock next year. pre-paid amenities.

“\We wanted to celebrate Affected guests can re-book on Agents will receive protected
the wonders of the sea and to one of a number of select 2021 commission for re-booked
show how we can enable our sailings aboard Liberty of the cruises, as well as a bonus USS50
guests to discover the world Seas from Apr to Oct and Jewel commission for re-bookings on
in a unique way on board our of the Seas from Jan to Mar, or the select 2021 sailings, while
uniquely glamourous and any other international Royal protected commission will only
modern cruise ships,” said MSC Caribbean sailing. apply to cancelled sailings if the
Cruises CEO Gianni Onorato. Guests who rebook will booking was paid in full.

The new campaign is part receive an on board credit Royal Caribbean said it would
of MSC Cruises’ 10-year per stateroom of SUS200 begin contacting agents with
investment plan, launched in for Interior, Ocean View and affected clients from 08 Jan, and
2017, which will see 13 new Balcony staterooms or US$400 has advised agents to contact
ships introduced by 2027. for Suites, plus an additional the cruise line on 888-281-9344

CLICK HERE to watch the USS50 for each third or more by 22 Jan if the cruise line has

campaign video. guest to spend onboard. not been in touch. I. DISCOVER RESOURCES> .
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cruise Ballgowns for bushfires celeb signs celeb
Calendar ] | CELEBRITY Cruises will
\! Z partner with actress Gwyneth
Paltrow’s lifestyle brand goop
to create “the first goop at sea
experience”, which will take
This week'’s port calls of place aboard the upcoming
cruise ships at various Celebrity Apex from 26 Aug to
destinations around 06 Sep.
Australia and New Zealand. .
Guests will be able to meet
— Paltrow, goop Chief Content
. Officer Elise Loehnen and
Ruby Princess 13 Jan “thei best healers” wh
Celebrity Solstice 14 Jan t_ &l very. est healers’, who
Ovation of the Seas 15 Jan will lead mind, body and soul
Carnival Splendor 16 Jan sessions, as well as enjoy
Silver Muse 16 Jan healthy menu items developed
Pacific Explorer 16 Jan A \ t by goop's food editor.
Noo'rdam 18 Jan CARNIVAL Cruise Line guests the Green Lightning and Green Tickets, priced at US$750,
Rad!a.nce of the Seas 18 Jan aboard the Carnival Splendor Thunder waterslides, respectively. are on sale now and available
Pacific Explorer 19 Jan . L . s . .
and Carnival Spirit this week Carnival said it would continue to guests who book suite
BRISBANE were challenged to raise $5,000 to encourage guests onboard its class accommodation on the
Pacific Aria 17 Jan for the Australian Red Cross ships to make donations towards Mediterranean sailing.
Pacific Dawn 18 Jan Bushfire Appeal - a goal that was  the bushfire appeal throughout
MELBOURNE well and truly exceeded with a the upcoming weeks.
Carnival Spirit 14 Jan grand total of $15,200 collected Earlier this week, the cruise line,
Ocean Pream 15 Jan from passengers. in partnership with sister brands
5‘_;" Princess 16 Jan As part of the challenge P&O Cruises Australia, Princess
Saie 2 del and “in the spirit of fun and Cruises, Cunard, and Holland
FREMANTLE mateship”, Carnival Cruise Line’s America Line, pledged $350,000
Vasco da Gama 13 Jan Cruise Directors Lee Mason to the appeal (CW 06 Jan).
HOBART (Carnival Splendor) and Chloe Pictured: Carnival Spirit CD
@l 15 Jan Loddo (Carnival Spirit) donned Chloe Loddo is all smiles after the WITH st 20 dave until the
Ocean Dream 17 Jan ballgowns to plummet down slippery challenge. 1Hjustsoday !
o ; delivery of Virgin Voyages’ first
Viking Orion 19 Jan . -
ever ship, Scarlet Lady, Virgin
ADELAIDE . . Group founder Richard Branson
Ocean Dream 13 Jan Avalon savings WhlSper depa rts noted things are coming along
Sun Princess 14 Jan AVALON Waterways is SILVERSEA'S Silver Whisper “really finely”, in a video tweet
Sun Princess 19 Jan . . . ica li
offering savings of up to set sail from Fort Lauderdale posted by the cruise line on Thu.
DAR\IN'N $6,800 per couple on select on 06 Jan for the cruise line’s However, the.gleeful
Coral Adventurer U5 E0 2020 Europe departures until first-ever seven-continent entrepren.eur did note one _
AUCKLAND 31 Jan, including the eight-day world cruise, which will visit 62 shortcoming aboard the ship -
Norwegian Jewel 13 Jan Paris to Normandy tour from destinations in 32 countries, CLICﬁK HERE to view tlhe video
Noordam 14 Jan $3,498 per person. including the Antarctic and find out what it is!
Radiance of the Seas 14 Jan Travellers can also experience Peninsula, over 140 days.
Majestic P.""cess 17Jan an Avalon Taster cruise from The voyage, which features
Golden Princess 19 Jan .
S840 per person, which 33 brand-new bespoke shore
CAIRNS includes a saving of $950 per experiences, will conclude in
Pacific Aria 13 Jan person - CLICK HERE. Amsterdam on 25 May.
| EDITORIAL ADVERTISING AND MARKETING Suite 1, Level 2, 64 Talavera Rd !
'@‘ C R U S E Editor in Chief and Publisher — Bruce Piper ~ Sean Harrigan and Hoda Alzubaidi Macquarie Park NSW 2113 Australia Travel/t)ally
_ WEEKLY Contributors — Adam Bishop, advertising@cruiseweekly.com.au PO Box 1010 Epping NSW 1710 Australia |B " o
cru!seweekly.com.au Serieth e, Jesiine Mg, Kidhelks advertising@cruiseweekly.co.nz Tel: (AU) +61 2 8007 6760 or (NZ) 0800 799 220 truve U e“n
crul.seweekly.-co.nz 0’Donoghue, Myles Stedman, Janie BUSINESS MANAGER Tel: (Int’l) 1300 799 220 'lljt.;) -
Crutlse Weekl;f |s‘part of the i .Medbury‘ Jenny Piper Every Thu we publish our consumer newsletter - USINESS EVENts News
Business Publishing Group family of  info@cruiseweekly.com.au accounts@cruiseweekly.com.au Travel & Cruise Weekly - sign up free at P\harmacy

ublications. i i
p info@cruiseweekly.co.nz www.travelandcruiseweekly.com.au.
Cruise Weekly is Australasia’s Ieadlng Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of

travel |ndustry cruise pub|lcat|0n the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters ity for editorial is taken by Bruce Piper.

Cruise Weekly AUt 1300799 220 w cruiseweekly.com.au NZ t 0800 799 220 w cruiseweekly.co.nz page 2


https://bpgclick.com/cw?c=121&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=http://cruiseweekly.com.au/
https://bpgclick.com/cw?c=145&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=https://cruiseweekly.co.nz/
https://bpgclick.com/cw?c=195&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=http://businesseventsnews.com.au
https://bpgclick.com/cw?c=133&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=http://www.travelbulletin.com.au
https://bpgclick.com/cw?c=214&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=mailto:info@cruiseweekly.com.au
https://bpgclick.com/cw?c=240&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=mailto:info@cruiseweekly.co.nz
https://bpgclick.com/cw?c=86&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=mailto:advertising@cruiseweekly.com.au
https://bpgclick.com/cw?c=86&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=mailto:advertising@cruiseweekly.co.nz
https://bpgclick.com/cw?c=32&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=mailto:accounts@cruiseweekly.com.au
https://bpgclick.com/cw?c=121&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=http://cruiseweekly.com.au/
https://bpgclick.com/cw?c=145&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=https://cruiseweekly.co.nz/
https://bpgclick.com/cw?c=170&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=http://pharmacydaily.com.au/
https://bpgclick.com/cw?c=62&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=http://www.traveldaily.com.au/
https://bpgclick.com/cw?c=232&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=https://travelandcruiseweekly.com.au
https://bpgclick.com/cw?c=120&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=https://cruiseweekly.com.au/videos/norwegian-encore-dining/61058
https://bpgclick.com/cw?c=195&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=https://issues.cruiseweekly.com.au/2020/Jan20/cw060120.pdf
https://bpgclick.com/cw?c=154&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=https://twitter.com/VirginVoyages/status/1214974878614466574
https://bpgclick.com/cw?c=216&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW130120&u=https://www.avalonwaterways.com.au/deals/au/2020-europe-offers

