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Cruise Weekly today
Cruise Weekly today features  

two pages of all the latest 
cruise industry news plus a 
front full page from Royal 
Caribbean International. 

*“Always Included” Pricing Packages apply to sailings booked and departing on or after November 18, 2020, excluding Galapagos cruises, in an Inside through AquaClass stateroom (“Eligible Bookings”). 
All guests in an Eligible Booking who choose the “Always Included” pricing package will receive a Classic Beverage Package and Service Charges, plus an unlimited Surf Internet package for the 1st and 2nd guest. 
All guests in a stateroom must choose the same pricing package. Visit celebritycruises.com/au or celebritycruises.com/nz for complete details. ©2020 Celebrity Cruises Inc. Ships’ registry: Malta and Ecuador.

LEARN MORE AT THECELEBRITYCOMMITMENT.COM.AU OR CALL 1-800-754-500

DRINKS. WI-FI. SERVICE CHARGES.*

NOW EVERY DAY IS BLACK FRIDAY

RCI black out!
ON SALE now is Royal 

Caribbean International’s (RCI) 
Black Fri and Cyber Mon sale, 
offering savings of up to $850.

In addition, cruisers can save 
up to 60% off a second guest, 
and kids can sail from just $19 
per day.

Travellers can continue 
to cruise with confidence, 
cancelling up to 48 hours 
before sailing, and receiving a 
future cruise credit, good for 
12 months.

Cruisers can also continue to 
enjoy a best price guarantee 
- for full details, head to the 
front page of today’s Cruise 
Weekly.

Coral approved for Tassie season 
CORAL Expeditions has received 

approval for a Tasmania season, 
to operate from next month 
through to Mar.

With only Australians on board, 
and a capacity limit of 60, the 
series of eight expeditions on 
Coral Discoverer will operate with 
approved health protocols from 
Boxing Day until 18 Mar.

The season will commence 
with the traditional Yachtsman’s 
Cruise, which will follow the 
Sydney to Hobart Yacht Race, 
departing Sydney on 26 Dec and 
arriving in Hobart on New Year’s 
Eve in time for the fireworks.  

Coral Discoverer will then 
depart on New Year’s Day 
on a 16-night Tasmanian 
Circumnavigation, followed by 
a series of four 10-night Coastal 
Wilds of Tasmania, departing 
17 & 27 Jan and 06 & 02 Feb, 
and two 10-night Coastal Treks 
expeditions on 16 Feb and 08 

Mar, with all voyages ex-Hobart. 
Highlights of the Coastal Wilds 

of Tasmania include two full days 
exploring Port Davey (pictured) 
and Bathurst Harbour, including 
kayaking, bird watching and 
guided wilderness treks; an 
exploration of Freycinet National 
Park and a stroll on the white 
sands of Wineglass Bay; a visit to 
Maria Island where cruisers can 

spot wombats, wallabies, and 
endemic birdlife; and an expert-
led behind-the-scenes guided 
tour of the World Heritage-listed 
Port Arthur to gain a deep insight 
into Australia’s colonial history.

The Coastal Treks voyages will 
include a hike of the Fluted Cape 
at Bruny Island or the Cape Hauy 
section of the Three Capes Walk.

CLICK HERE for more.
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IF DEAD fish have slightly too 
pungent a pong for your liking, 
you’re not wrong.

The stinking carcasses of 
fish from near-surface waters 
are delivering toxic mercury 
pollution to the most remote 
and inaccessible parts of the 
world’s oceans, research 
has found, including the 
36,000-foot-deep (11,000 
metres) Mariana Trench 
(pictured) in the Pacific Ocean, 
the deepest point on Earth.

The research also indicates 
most of that mercury began its 
long journey to the deep-sea 
trenches due to atmospheric 
emissions from coal-fired power 
plants, mining operations, 
cement factories, incinerators, 
and other human activities.

P O R T H O L E

Submit your 
cocktail recipes!
We want your recipes 
from around the world 
for our weekly feature.

CLICK HERE TO SUBMIT
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keep dreaming...  
Travel inspiration for your client’s next holiday

Sit back, seafarers!

QATAR Airways has recognised 
the role of shipping in keeping 
the global economy open by 
introducing a dedicated Mariner 
Lounge at Hamad International 
Airport (pictured and inset).

The airline is acutely aware of 
the part seafarers have played 
in maintaining the world’s 
economies, having worked 
closely with governments and 
the maritime industry to operate 
hundreds of chartered and 
scheduled flights to help bring 
home over 150,000 workers.

Acknowledging this, Qatar 
is showing its support to the 
industry through the Lounge, 
which is complimentary for all 
seafarers and offshore workers 
travelling with Qatar while 
waiting for their connecting flight.

Sailors can relax in comfort and 
enjoy the wide variety of cuisines 
and refreshments on offer, 
including a selection of wraps, 
sandwiches, juices and other 
beverages.

The Lounge also offers shower 
and restroom facilities, each with 
included amenities and linens.

Located on the second level of 
the Duty Free Plaza at Hamad 
International, the Lounge is only a 
short distance from the gates and 
other facilities. 

Valid documentation is required 
for entry - for more, CLICK HERE.

Black out the sun
CELESTYAL Cruises has 

launched a Black Fri offer, 
alongside a healthcare 
worker’s discount.

The Black Fri campaign will 
see cruises starting as low 
as $579 per person, while 
the HERO’s Discount offers 
healthcare and frontline 
workers up to 30% off 
bookings.

Available on select 2021 and 
2022 all-inclusive cruises until 
the end of the month, the 
Black Fri campaign will also 
see children sail free, and a 
reduced single supplement of 
15% for solo travellers.

For first responders and 
healthcare workers, Celestyal 
is offering the discount off 
current all-inclusive fares for 
bookings made from now to 
end of Mar for three-, four-, 
seven- and 14-night 2021 or 
2022 departures.

For more information on the 
offers, visit celestyal.com/au.

Shop til you drop 
with UnCruise

UNCRUISE Adventures 
has launched a new online 
shopping experience offering 
custom gifts and gear 
previously only available on 
adventure itineraries.

With just a small range 
available now, UnCruise has 
said additional items will be 
available for Christmas.

Cruisers can browse at 
uncruise-gear.com and access 
Black Fri deals available 
to both American and 
international shoppers.
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