. Cruise Weekly today

: Cruise Weekly today features
: four pages of all the latest
, cruise industry news plus a
I full page from Cruise Lines
: International Association.

RSSC back in USA

REGENT Seven Seas Cruises
has successfully resumed
operations in the USA, with its
Seven Seas Explorer embarking
passengers in Miami earlier
this week for a week-long
Caribbean itinerary.

CEO Jason Montague said
“we are absolutely delighted
to sail from the global home of
cruising once again”.

Explorer is the second Regent
Seven Seas vessel to return
to operations, following the
successful restart of Seven
Seas Splendor which has been
sailing in the Mediterranean
since early Sep.

Aussies t-o_p- RCI Wo

AUSTRALIANS comprise the
largest international market for
Royal Caribbean International’s
Ultimate World Cruise (CW 22
Oct), with the epic 274-night
global odyssey already sold to
70% capacity.

While US passengers will
comprise the biggest nationality
on board, Aussies make up
the second highest number
of bookings globally, a Royal
Caribbean spokesperson told
Cruise Weekly.

Taking place aboard the
2,490 passenger Serenade of
the Seas (pictured), the nine-
month voyage is also available
for purchase in four shorter
segments, with the cruise
calling at 150 destinations in 65
countries across the globe.

Interestingly, almost two thirds
of the Australian bookings were
taken directly through the Royal
Caribbean call centre, which
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booked 63% of the sailings.
Travel partners made up the
remaining 37% of bookings,
with Royal Caribbean confirming
reservations made through Travel
Associates, Ignite Travel Group,
The Travel Authority, Flight Centre
stores in Elanora, Mandurah
and Mt Druitt, Travel Central,
Travelrite, TravelManagers, RAA
West Lakes, Dreamlines and
Helloworld Travel Forbes.
The voyage sails roundtrip from

Miami, USA, departing on 10 Dec
2023 and returning on 10 Sep
2024 after exploring the length
and breadth of the oceans.
Earlier this month the cruise
line confirmed that the top cabin
for the Ultimate World Cruise,
the Royal Suite, had been booked
through a US travel advisor
who will receive a considerable
commission cheque after
processing the booking worth
over US$770,000 (A$1.03m).

CHOOSE FROM OVER 300 DESTINATIONS WORLDWIDE. HURRY, OFFER ENDS SOON!

BLACK FRIDAY

CLICK HERE TO LEARN MORE | DOWNLOAD TOOLKIT

’ AY
+/" WORLD’S LEADING CRUISE LINE Y

WORLD TRAVEL AWARDS 1’
5 YEARS IN A ROW “,'

*Discount valid on sailings through to end of 2023 and will vary depending on sail year and destination. Offer ends 9 December 2021 unless extended and is subject to change or withdrawal. For full T&Cs click here.
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Emerald names Azzurra crew

EMERALD Cruises has made
appointments in two key
positions on board its first
superyacht, Emerald Azzurra,

which is now scheduled for a Jan

2022 debut (CW 08 Dec 2020).
Jonathan Edwards (right) will

take the vessel’s helm as Captain,

joining the Scenic Group after
almost 20 years at Holland
America Line.

Most recently Edwards has been

sailing onboard Scenic’s Scenic
Eclipse, as the “Discovery Yacht”

sailed in Saudi Arabia and the Red

Sea (CW 09 Jul).

Meanwhile Petros Zarpanely
(right) will lead the service side
of Azzurra as its Hotel Director,

heading up a team of 68 onboard

staff hailing from 17 different
countries across the globe.
Formerly with Silversea
Cruises, Zarpanely is a cruise
industry veteran with 25 years
of experience, with his role
overseeing Azzura’s bars and

restaurants, housekeeping, galley,

laundry, guest services, onboard
entertainment and shore
excursions.

David Winterton, Emerald

Guernsey reopens

THE Channel Islands of
Guernsey will once again
welcome cruise ships next
year, with a 2022 Northern
Summer season set to kick off
in Apr next year with a call by
Hapag-Lloyd’s Hanseatic Spirit.

Cruise ships have not visited
Guernsey for the last two
seasons due to the pandemic,
but the “vital part of the
tourism economy” is to be
reinstated next year.

Almost 80 ship calls are
scheduled for 2022, with the
season running through until
30 Oct with a planned visit by
Vasco da Gama.

VisitGuernsey spokesperson
Wendy Pedder said “over the
last five years we have worked
hard to establish an attractive,
compelling cruise proposition
that offers an unrivalled
product in the British Isles,”
with heavy investment in
cruise infrastructure focusing
on welcome, disembarkation
processes and an extensive
shore excursion offering.

“We are delighted to be
bouncing back and seeing

New Croisi route

CROISIEUROPE has announced
a new itinerary on Europe’s
Elbe and Vltava Rivers, with the
Prague, Dresden & The Castles of
Bohemia trip cruising roundtrip
from Prague from Mar-Nov 2022
aboard a unique paddlewheeler -
see croisieurope.travel.

= PRINCESS

WEBINAR

2023 - 2024

australia

new zealand

onboard cruise ships, means our
guests will see the best of the
best when it comes to service,
food and experiences.

“We couldn’t ask for a better
start for our new journey.”

The 100-passenger Azzurra will
sail the Mediterranean, Adriatic,
Black and Red Seas, while sister
ship Emerald Sakara is also
currently under construction, due
to launch in 2023.

the level of interest and
commitment from the flagship
cruise lines,” she said.

A spokesperson for Cruise
Britain said the successful
2021 cruise restart in the UK
had brought renewed focus on
the British Isles product, giving
Guernsey an opportunity to
build on existing business.

Cruises Global Director of Brand
and Marketing, said “we are
excited to match our incredible
new superyacht with talented
leadership”.

“Captain Jonathan combines
a true love of his craft with a
wealth of global navigation
experience, while Petros’
background of managing luxury
hotel staff, both on land and

Craven  Kavanagh

TUE - 23 NOV

® 10:00 AM AEDT
® 12:00 PM NZDT

REDISCOVER EXTRAORDINARY EUROPE IN 2022
Book your clients’ 2022 all-inclusive, ultra-luxury cruise now, and

let us treat them to shipboard credit of up to $1,300* per Suite.

FIND OUT MORE

INTIMATE SHIPS | ALL OCEAN-FRONT SUITES | PERSONALISED SERVICE | CURATED VOYAGES | ALL-INCLUSIVE LUXURY
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Celebrity cuts Ascent steel

CONSTRUCTION on Celebrity
Cruises’ fourth Edge-class ship,
Celebrity Ascent, is now under
way, after a formal steel-
cutting ceremony overnight at
the Chantiers de I'Atlantique
shipyard in St Nazaire, France.

The event was attended by
Celebrity Cruises President
and CEO Lisa Lutoff-Perlo and
outgoing Royal Caribbean Group
CEO Richard Fain, who were
joined on the podium (pictured)

by Laurent Castaing, GM of
Chantiers de I'Atlantique.

The vessel will be a sister ship
to Celebrity Edge, Celebrity Apex
and Celebrity Beyond, and is
expected to launch in early 2023.

Fain said Ascent’s name was
“very apropos” as the industry
rebounds, with the vessel
set to “take the industry to
new heights as it pushes the
boundaries of what people can
experience on a ship”.

. JOIN OUR GROWING TEAM
AT CORAL EXPEDITIONS

Coral Expeditions, Australia’s leading small ship cruise line, has over 36 years of innovation in expedition cruising. Our singular focus on
experiential voyages to remote locations, together with disciplined execution have driven strong guest loyalty over the years. To meet
continued market demand we are looking to expand our Sales & Distribution Team.

SALES & DISTRIBUTION EXECUTIVE

If you are a seasoned sales professional with a passion for exploration, this

could be the role for you. You'll own and develop business relationships with

key partners within the trade, nurture FIT and Group travel and be involved
in the engagement of existing clients and guests through loyalty events.

This role is perfect for you if you:

« Are a passionate self-starter, a great communicator and team player,

« Have a minimum of 5 years' experience in a sales role, with experience-
based travel products. Experience in the tourism, hospitality, or leisure

T sectors is desirable.

i with strong relationship building and interpersonal skills to nurture
'& positive internal and external stakeholder relationships.
{

‘!Ei « Have demonstrated commercial skills to build business by identifying,
N qualifying and selling prospects, with a track record of exceeding targets

i « Have outstanding presentation skills

Silversea delays season

SILVERSEA Cruises has
overnight advised travel agents
and clients that several upcoming
Australian voyages aboard Silver
Muse will not operate - but has
not given up on its overall local
summer deployment.

The season had been scheduled
to kick off on 21 Dec with the
arrival of the 596-guest Muse
in Cairns, with Silversea MD
Asia Pacific, Adam Radwanski,
confirming today that the first
three departures had now been
cancelled.

He said the move was
necessitated “in light of ongoing
ambiguity from State and Federal
governments on the return of
cruising in Australia”.

“While the Government has
made positive indications about
cruising’s return, including verbal
commitment to end the cruise
ban on 17 Dec, no concrete
decision has been made.

“Also, the lead time required
to bring a ship into Australia
requires 60-90 days minimum,”
Radwanski added.

“Silversea is still committed to
delivering a domestic season in
Australia, and eagerly anticipates
the green light from the relevant
authorities in the coming weeks,”
he said, with Silversea now
making plans to operate its first

INSIDE SALES EXECUTIVE

- coralexpeditions

local voyage on 05 Feb 2022.
“The economic contribution of
Silversea’s domestic cruise season

is incredibly high, and well into
the millions of dollars,” he said.
“We hope to support the local
economy when the season is
permitted to operate.”
Silversea will continue to
work with Federal and State
Governments, with the cruise
line hoping for firm commitments
about the restart “imminently”.
Passengers disrupted by the
voyage cancellations are being
offered a 15% saving on public
fares if they switch to any voyage
in 2022/23/24 apart from a
Silversea World Cruise.
Alternatively a Future Cruise
Credit (FCC) worth 110% of the
total booking amount can be
used to reserve a cruise within 24
months for all open sailings.
Silversea’s FCCs are fully
transferrable to family and
friends, can be used partially and
applied to more than one new
booking, the company said.
Members of the line’s Venetian
Society loyalty program will
accumulate days on both the
cancelled voyage as well as any
new booking if they select the
FCC or voyage switch option.
A cash refund option is also
available, Silversea noted.

AUSTRALIA'S PIONEERING CRUISE LINE

AR A A |

We are seeking a passionate and proven Inside Sales Executive to join the
Sales & Distribution Team and be a long-term addition.

This role is perfect for you if you:

+ Have 3 years' experience in a sales & administration related role, with a
proven track record managing data, CRM systems & using MS Office

+ Have experience with online training and advanced presentation skills

+ Have strong relationship building and interpersonal skills to nurture Iﬁ.
positive internal and external stakeholder relationships il

+ Have demonstrated commercial business development skills to identify, i',:f'

qualify & convert sales prospects

« Are agreat team player with an ability to prioritise multiple tasks

Contact us to find out more: careers@coralexpeditions.com

CLICK TO READ FULL JOB DESCRIPTION
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CRUISERS love Lucy - not
famous comedienne Lucille Ball,
but Lucille O'Neal, the mother of
Carnival Cruise Line’s Chief Fun
Officer, Shaquille O'Neal.

Extending the Shag-effect,
the good lady has been named
as godmother of the newly
transformed Carnival Radiance
which will launch next month
after a US$200m drydock.

As well as giving birth to one
of the world’s most famous
basketballers, Lucille has a
bunch of other godmother-
qualifying credentials to her
name, including being an author,
philanthropist and accomplished
public speaker who “donates her
time and talent to a wide range
of charitable organisations”.

However any of those
achievements will surely be
eclipsed when she officially cuts
the ribbon alongside Shaq to
officially open Big Chicken, his
second seagoing restaurant
which features dishes based on
their family’s secret recipes.

Norwegian
Coastal Express

CLICK

THIS trio of estwhile Norwegian

s .
: IB "e“n issue of travelBulletin.

Discover why Qatar is

the ultimate stopover

destination, and explore

; # their new range of stopover
=g packages in the November

Aranui delay

ARANUI Cruises has
confirmed that the planned
2022 debut of its new
AraMana has been delayed
due to the impacts of the
COVID-19 pandemic.

The $100 million
280-passenger vessel first
announced three years ago
(CW 06 Sep 2019) is currently
under construction at
Huanghai Shipbuilding in China.

A spokesperson for the
company said the ship will
now not set sail in 2022, with a
2023 program of sailings set to
be revealed shortly.

Unlike Aranui’s mixed

Cruise Line Holdings (NCLH) Fred to Norway freight' and passenger' vessel,
. Aranui 5, Aramana will not
BDMs were happy to share a FRED.OLSEN Cruises has be a hybrid, instead being
table at a consumer event hosted made its first post-pandemic it
- ) solely dedicated to passenger
by Sarah Webster from Travel visit to Norway, with new cruising
Partners member Wayfinder vessel Borealis this week Previo;,lsly ammeuEEs) Eremeh
Travel & Cruise in Brisbane earlier setting sail in search of the Polynesian itineraries included
this week. Northern Lights, the stunning . .
Pictured at the Sarah Webster I ph ft TSI Ve, Gy,
. I [Pl E el 6118 Society and Austral Islands, as
Travel Expo are, from left: Craig which she is named.
. . ; well as the Cook Islands and
McLaurin representing Norwegian The company’s Norway Pitcairn Island
Cruise Line; Elsa McLean who is season comprises 22 sailings AraMana méans “path of the
Qld rep for Regent Seven Seas across the year, with its Polynesian spirit” with the ship
Cruises; and James Sitters from smaller ships enabling it to ;
. . . ) . to feature stylish staterooms
Oceania Cruises - complete with access size-restricted waters.

stacks of the latest brochures.

and an onboard tattoo room.

Freedom to Travel

Norway Voyages

*Savings per person, twin share. T&Cs apply.
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“The professional online training
| courses, engaging live events
and top/c—focUsed webinars
offered by CLIA are just some of
the opportunities | have taken
advgntaée of to gain cruise
specialist certification and

2022 MEMBERSHIP recognition.”

Carrie Stalbow,
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Join CLIA for exclusive training opportunities and resources that will
help drive your professional development, strengthen your cruise
selling skills and earn recognition as a trusted cruise specialist advisor
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Expand your cruise Access valuable tools and Earn your CLIA certification
knowledge and skills through downloadable resources in from our globally
the hundreds of online the CLIA Members Hub recognised training and
courses and by attending live Certification Program

and virtual events
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