A NEW WAY
TO LEARN & WIN

COMPLETE YOUR TRAINING BY 31 OCTOBER FOR
A CHANCE TO WIN A EUROPE HOLIDAY FOR TWO.

We're thrilled to introduce the new Celebrity Learning program
exclusively designed for our travel partners. You'll learn about our
brand pillars, strategies to sell Celebrity to your clients, and more.
We believe that determination deserves recognition, and we're
offering you a chance to win amazing prizes—including merchandise

packs, Good Food dining vouchers, and Champagne. Plus, one |uck)‘/_,

winner will win our grand prize, a cruise for two to Eurc -
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CELEBRITY WAl LEARNING ‘ Ce|ebr|ty Cruises®

*T&Cs Apply. Please see TheCelebrityCommitment.com.au for full T&Cs


https://bpgclick.com/cw?c=31&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW251021&u=https://thecelebritycommitment.com.au/celebrity-learning-a-new-way-to-learn-win/

| Cruise Weekly today

!

Cruise Weekly today :
I features two pages of all the !
: latest cruise industry news :
I plus a front cover page from |
: Celebrity Cruises. :

Win a Europe trip

CELEBRITY Cruises is offering
travel advisors a new way to
learn and win with its new
Celebrity Learning program.

Those who complete the
training by the end of the
week are offered the chance to
win a Europe holiday for two.

Advisors will learn about
Celebrity’s brand pillars,
strategies to sell the cruise
line, and more.

Other prizes include
merchandise packs, Good
Food dining vouchers, and
champagne.

Head to the cover page for
more details.

2022 CRUISES
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ScoMo cruise rest

PREMIER of New South Wales
Dominic Perrottet is continuing
ongoing discussions with Prime
Minister Scott Morrison about
allowing cruise ship operations to
recommence, with an expectation
a decision may be imminent.

Speaking on Sydney radio
station 2GB on Sat, Perrottet
confirmed his predecessor Gladys
Berejikilan had been speaking
to Morrison about the issue of
cruise for some time (CW 18 Oct).

“I know that he is very much
focused on this point... I've
continued those discussions, and
| know that it’s a certain focus of
his,” Perrottet said.

“My expectation is that cruising
will come back online as soon as
possible.

“l don’t have a date, but | know,
I’'m not just saying this, | know
that he is focused on it.”

Perrottet said there’s no reason
as to why New South Welshmen

CELEBRATE YOUR RETURN
TO TRAVEL IN 2022 WITH
HOLLAND AMERICA LINE
Book by 30 November 2021 to receive

SIX amenities included per person in
your Have It All cruise fare:

+ UP TO US$200 ONBOARD
SPENDING MONEY

+ AU$99 DEPOSIT PER PERSON
+ SHORE EXCURSION(S)

- DRINKS PACKAGE

+ SPECIALTY DINING

+ WI-FI

Be sure to book your next cruise or

cruisetour before this offer sails away.

SEA YOU SOON!

should be in a position where
they can fly to other countries
but can’t go on a cruise - a sign
the messaging from Cruise Lines
International Association is
achieving penetration.

“We need that consistency, and
| know [Morrison} is working on
it.”

Perrottet also noted the huge
positivity around Qantas Airways

’
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art “focus”: Perrottet

restart announcement last Fri in
response to the removal of hotel
quarantine for fully vaccinated
Australians, saying “the aviation
industry has been hit so hard, and
so has the cruising industry”.
“The excitement they have
going back to work is incredibly
great to see, and | think we’ll
soon see the same thing with
cruising,” Perrottet predicted.
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MANY cruisers cite the ocean
as the most peaceful place
they know, but a group of yoga
enthusiasts recently took that
sentiment slightly too literally.

A yogini and her class, who
were meditating on untethered
paddle boards, were swept
into the ocean, and had to be
rescued by a canoer.

The Shonan Coast Guard
Station in Japan received
communication earlier
this month from a group
paddleboarding off the coast of
the Chigasaki Fishing Port, after
they drifted into the ocean and
were unable to return to shore.

Monday 25th October 2021

New Windstar HQ

WINDSTAR Cruises has signed
the lease on its new Miami
headquarters (pictured).

Located at 8400 NW 36th
Street, Windstar will move its

Inspire your clients with
keep dreaming...

A weekly e-magazine with destination
features, travel inspiration and more.
Don‘t:miss the latest adventure issue!

headquarters from Seattle to
Miami by Jun (CW 01 Mar 2021).

The lease is for the fifth floor
in the Doral Concourse, with
outfitting work to accommodate
Windstar’s needs to begin in the
coming weeks.

The building is next door to
the CityPlace Doral mixed-use
project, and offers easy access
to the Palmetto Expressway,
Dolphin Expressway, & Florida
Turnpike, and is minutes to Miami
International Airport.

President Christopher Prelog
said it is an ideal location
for Windstar, as it is in close
proximity to many other cruise
lines and associated companies.

“Miami is the center of the
cruise industry in the US, and
this new office will help us build
industry relationships and attract
new talent,” Prelog said.

“It will also let operations
employees in Miami be closer
to our yachts and crew, as well
as shorten our flight times to
Europe and the Caribbean, where
so much of our operations take
place.”

Flights and a stay

CRYSTAL Cruises has
announced it will provide
complimentary, non-stop
chartered flights and a
luxury hotel stay for Crystal
Endeavor’s inaugural Antarctic
season.

The round-trip chartered air
flights between Miami and
Ushuaia will be completed
by hotel nights in both cities
for guests on Endeavor’s
inaugural round-trip voyages
in Antarctica, which will
launch with eight voyages next
month, and cruise through to
Feb.

Sailings will range from 11 to
19 nights.

New RCI brochure

ROYAL Caribbean
International (RCI) is giving
Australians a taste of
adventures ahead with a new
interactive digital brochure.

Previewing a host of
European, eastern and
American cruises, the
brochure offers real-time
updates and unprecedented
access to videos, images, and
information.

The season will see Wonder
of the Seas celebrate her first
sailings from Barcelona and
Rome.

Guests can also enjoy a
holiday experience on-land
and plan their trip around
Perfect Day Island at CocoCay,
Royal Caribbean’s private
island in the Bahamas, with a
variety of cruises setting sail
from Florida and New York.

A link to the brochure is
HERE.
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