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EXCLUSIVE
UPGRADE

2

up to

4 CATEGORY
UPGRADE

plus

for new-to-brand
bookings*

FREE Pre-Paid Gratuities

plus choose one:

FREE Shore Excursions
FREE Beverage Package
FREE Shipboard Credit

INCLUSIVE AMENITIES

FREE Internet

FREE Speciality Restaurants

FREE Room Service 24 Hours a Day
FREE Shuttles from Port to City Centre
FREE Fitness Classes

FREE Still & Sparkling Vero Water
FREE Soft Drinks & Speciality Coffees
FREE Launderette

and more

plus receive

REDUCED 500/0 DEPOSITS"

HURRY, SALE ENDS 23RD FEBRUARY! ENCOURAGE CLIENTS TO BOOK EARLY FOR THE BEST FARES AND AVAILABILITY.

2023 FEATURED SAILINGS

SPIRIT OF MEDITERRANEAN LEGENDS OF IRELAND & SCOTLAND PANAMA CANAL PATHWAY

BARCELONA 710 ISTANBUL | 10 days BELFAST 1o LONDON | 10 days SAN FRANCISCO 1o NEW YORK | 20 days
29 Jun 2023 — NAUTICA 29 Jun 2023 — RIVIERA 13 Jul 2023 — INSIGNIA

EXCLUSIVE UPGRADE SALE WAS ‘ WITH FREE UPGRADE ‘ EXCLUSIVE UPGRADE SALE WAS ‘WITH FREE UPGRADE EXCLUSIVE UPGRADE SALE WAS ‘ WITH FREE UPGRADE

| Veranda Stateroom AUS6,490 | AU$4,990 | | Penthouse Suite | AU$9,750 AU$7,980 Concierge Level Veranda | AUS11,130|  AU$10,580

EXQUISITELY CRAFTED CUISINE. CURATED TRAVEL EXPERIENCES. SMALL SHIP LUXURY.
FOR MORE INFORMATION VISIT OCEANIACRUISES.COM OR CALL 1300 355 200 (AU) OR 0800 625 691 (NZ)

—L
“OCEANIA CRUISES’

Your World. Your Waye VIEW VOYAGES

*Exclusive Upgrade Sale runs from 17th to 23rd February 2022. Reduced 50% Deposits and OLife Choice offers end 31st March 2022. Upfront Bonus Commission is in the form of a Visa gift card for AU/NZ$150. To submit a claim or for terms and conditions click here.
Visit OceaniaCruises.com for full terms and conditions.



https://bpgclick.com/cw?c=103&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW170222&u=http://www.oceaniacruises.com/special-offers/upgrade-sale
https://bpgclick.com/cw?c=35&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW170222&u=https://docs.google.com/forms/d/e/1FAIpQLSeErASYKtIE_rwduOFjcgXeYfCS1WbNnj_vS106WiyRiu2F1Q/viewform
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| Cruise Weekly today

: Cruise Weekly today features
1 two pages of all the latest

: cruise industry news and a

i cover page for Oceania.

Oceania sale

OCEANIA Cruises is hosting
an Exclusive Upgrade Sale,
providing up to a four-category
upgrade, plus the cruise line’s
OLife Choice offer.

Passengers can get free pre-
paid gratuites, plus one of:
free shore excursions, a free
beverage package, and free
shipboard credit.

Guests can also access 50%
deposits, and there are a
range of inclusive amenities
available, such as free internet,
free specialty restaurants, free
room service 24 hours a day,
free shuttles from the port to
downtown and more.

For further information, head
to the cover page.
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CRUISE Lines International
Association Managing Director
Australasia Joel Katz has said
the NT’s (pictured) decision
to increase its capacity cap for
cruise ships (CW breaking news
yesterday) is a “welcome step
forward”.

The NT is now permitting
expedition cruise ships with up
to 350 pax and crew members to
operate within its waters.

The new cap is a significant
increase on the previous total
of 150 passengers and crew
members (CW 16 Apr).

The decision forms part of the
staged reopening of the cruise
industry in the NT, which was
formerly a key economic driver
for the Territory, generating an
estimated $60 million of annual
expenditure pre-COVID.

“The Northern Territory is a key
piece of the puzzle when it comes
to cruising in Australia, especially

CRUISE
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for the expedition sector

which benefits many remote
communities across the north of
the country,” Katz said.

NT Minister for Tourism Natasha
Fyles said the cruise industry is a
vital part of the Top End tourism
sector, injecting millions into the
economy each year.

“This increase to the capacity
of crew and passengers on board
domestic boutique cruise ships

MAKE THE JOURNEY JUST AS EXCITING AS THEIR DESTINATION

Give your clients the best of Europe from ship to shore with NCL

WORLD’S LEADING \Q

CRUISE LINE

'WORLD TRAVEL AWARDS
6 YEARS IN A ROW

| FREE |

+ BEVERAGE PACKAGE +
& MORE'

OE®

cruiseweekly.com.au
cruiseweekly.co.nz
Thursday 17th February 2022

NT increases cruise passenger cap

will be a major boost to operators
and retailers,” she said.

“We are safely reopening the
cruise ship industry in a staged
approach and look forward to
seeing this industry return and
grow into the future.”

Ponant Chair Asia-Pacific Sarina
Bratton said her line applauded
the Government of the NT’s
decision to “lead the nation” in its
cruise revival.

“The international expedition
sector is a major contributor to
indigenous Australians along
the Kimberley coastline, and
significant contributors to the
tourism economies of both the
Northern Territory and Australia’s
North West,” she said.

“We are now calling upon
the Australian Government
to immediately adjust the
declaration under the Biosecurity
Act to allow our operations in
Australian waters to commence.”

DOUBLE
YOUR MONEY

| WITH CRUISEFIRST’

~~=’ PARTNERSFIRST
——

Feel Free

*Offer correct as at 16 February 2022 and subject to change or withdrawal. Offer ends 28 February unless extended. For full terms and conditions visit ncl.com.
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MANY cruisers love the feeling
of falling asleep to the gentle
rocking a ship provides.

While this may not be exactly
the same, one Japanese
household is living out their
cruise dreams in a building
shaped like a hull.

This modified flatiron building
in Kobe is designed to fit into
the sloping terrain and follow
the fork of the road it is located
on, blending efficiently into its
urban surroundings.

Although narrow on the
outside, the residence generates
open interiors with ample
storage space, ensuring comfort
and convenience for the

residents.
-
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Subject to dates and availabili

NORWEGIAN Cruise Line
has partnered with the Travel
Industry Mentor Experience
(TIME) to sponsor two Partners
First scholarships this year.

The opportunity will offer two
aspiring individuals the chance
to further their careers through a
six-month mentoring experience
that will help them achieve
their individual career goals and
objectives.

The partnership between
Norwegian and TIME was
announced by the cruise line’s
Senior Sales Manager Angela
Middleton at yesterday’s
graduation event for last year’s
cohort, where she was on-
hand to support her colleague,

Read about 5 key issues facing
travel businesses, the industry
says enough is enough, Journey
Beyond on a new track and more in

the February issue of travelBulletin.

CLICK

travelBulletin
to read

graduating Business Development
Manager NSW/ACT Vanessa
Green.

Another member of the
Norwegian team, Business
Development Manager WA, NZ
& Home-Based Agents Jacinta
Baker, is set to graduate in Apr.

Middleton herself has previously
been both a TIME mentor and
mentee, and has served as a
committee member.

“TIME is an incredibly well-
rounded and practical program
which inspired me to accelerate
my career through the rewarding
experience as a mentee, and
later, a mentor,” Middleton said.

Pictured: Green, Middleton, and
Baker.
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2023-2024
AUSTRALIA &
NEW ZEALAND
SAILINGS ON
CELEBRITY EDGE”’
ON SALE NOW
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LEARN MORE AT
THECELEBRITY
COMMITMENT.COM.AU
OR CALL 1-800-754-500
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. business events news
Every Thu we publish our consumer newsletter -
Travel & Cruise Weekly - sign up free at P\harmacy

www.travelandcruiseweekly.com.au.

Cr uise Weekly is A_UStralas_'a 5_|ead'”g Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of
travel industry cruise publication. the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.
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