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Cruise Weekly today
   Cruise Weekly today features 
three pages of all the latest 
cruise industry news.

THE MOST INCLUSIVE Luxury EXPERIENCE™

PLEASE CLICK HERE FOR ITINERARIES OR CALL OUR SYDNEY CONTACT CENTRE ON 1300 455 200
*Reduced 10% deposit is for bookings made by 15 December 2016. For terms and conditions please visit www.RSSC.com

RECEIVE US$300 SHIPBOARD CREDIT 
ON 2017 MEDITERRANEAN AND ALASKA VOYAGES*

FOR BOOKINGS MADE BY 4 NOVEMBER 2016

LAST CHANCE

+ 
REDUCED 10% DEPOSIT* 

Spirit back to Australia
CARNIVAL Australia’s decision 

to pull Carnival Spirit from China 
and return her to local waters 
in 2018 is due to “phenomenal 
success” in Australia, Terry 
Thornton, svp commercial 
port operations and Carnival 
international told media at the 
World’s Leading Cruise Lines 
summit last week.

Thornton said the deployment 
“was just a better utilisation for 
Carnival Spirit” and “this doesn’t 
mean that there’s anything wrong 
with China”.

Despite other brands entering 
the market, Carnival is not 
worried about capacity in China.

“The Carnival brand will be 
in China, it’s just a question of 
timing, it’s not now, but it’s not 
never, China over time is going to 
be just massive,” Thornton said.

The cruise line still plans to 
send Carnival Splendor to China 
in 2018, but as it did for Spirit, 

Carnival will continue to evaluate 
its deployment and “make a 
decision probably on that in the 
latter part of 2017, for 2019”.

Spirit will arrive back in Australia 
following a scheduled drydock in 
Singapore in May 2018.

The 2018 program, unveiled 
at the summit includes 35 new 
cruises to and from Australia and 
will go on sale on 04 Nov.

During the season, Carnival 
Legend will also return to 
Australia in Oct, offering 
three departures in Nov from 
Melbourne, in addition to seven 
from the Vic capital in early 2018.

MEANWHILE, on Sun morning, 
(the conclusion of the WLCL 
Summit) Carnival Spirit, was given 
a spooky welcome back into 
Sydney harbour.

Parasailing, wakeboarding and 
water-skiing witches greeted the 
superliner, all in the “spirit” of 
Halloween - CLICK HERE for a clip.

P&O’s 2017 program
A COLLECTION of new offerings 

feature in P&O Cruises’ 2017/18 
program, unveiled at the 2016 
WLCL Summit last week.

P&O will be the first large-scale 
line to bring a large ship into 
the Kimberley region when it 
make its maiden call to Kuri Bay 
in 2017, offering guests walking 
tours, scenic flights and a visit to 
a Paspaley pearl farm.

The brand has also inked a 
MOU with Sony Interactive 
Entertainment Australia and will 
introduce VR technology to its 
entertainent experiences across 
the next 12 months, starting with 
Pacific Jewel later this year.

Under the pact, Sony will fit-out 
the fleet’s conference facilities.

MEANWHILE, as of 2017, P&O 
Cruises will become NRL’s official 
cruise line and will operate two 
State of Origin voyages.

They will sail from Brisbane and 
Sydney, one for Game One and 
the other for Game Two.

Strength in Europe
CUNARD has experienced a 

massive 60% increase in bookings 
from Australia and New Zealand 
for its 2017 Europe program, 
when compared with the same 
time last year.

ANZ forward bookings on 
Cunard’s transatlantic crossings 
have bumped up 72% so far 
on the PCP and overall res for 
the line’s 2017 Mediterranean 
program are up 26% on the total 
number for 2016.

In Northern Europe, sailings 
booked for next year, to date, 
have surpassed the full number of 
res for the region last year.

SVP Simon Palethorpe noted 
Aussies haven’t really backed 
away from Europe due to world 
issues, unlike some Asian cultures.

http://cruiseweekly.com.au/click?https://www.rssc.com/specials/details.aspx?Id=9ac94ab4-8c49-4215-bf63-97fa57e27e6d
http://cruiseweekly.com.au/click?https://www.youtube.com/watch?v=xTC8lZoA3oM
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FLY RETURN TO 
EUROPE FOR $999 ! *

DISCOVER THE WORLD WITH  
FOUR OFFERS VALUED UP TO US$3,300*
Book select January 2017-April 2018 cruises  

and receive all four offers below:*
SIGNATURE BEVERAGE PACKAGE 

PINNACLE GRILL DINNER 
REDUCED FARES FOR FRIENDS & KIDS

50% REDUCED DEPOSIT

PLUS

Find out more

*Terms and conditions apply

Carnival execs get their spook on

THE team from Carnival 
Corporation’s brands at the 2016 
World’s Leading Cruise Line’s 
summit went all out for the 
Halloween gala dinner on Fri.

Pictured are: Stuart Allison, 
vp Australia and New Zealand, 
Princess Cruises; Ryan Taibel, 
director of sales, P&O Cruises, 
Cunard and P&O Cruises World 

Cruising; Brett Wendorf, head 
of sales Australia and New 
Zealand, Princess Cruises; Tara 
Russell, president of Fathom and 
global impact lead of Carnival 
Corporation and Tony Archbold, 
director of sales, Holland America 
Line and Seabourn.

In 2017 two CCL ships will cruise 
Sth Pacific Halloween itineraries.

Princess’ biggest cruise
PRINCESS Cruises’ world cruise 

out of Sydney has been bulked up 
by two nights in 2018, making it 
the line’s longest yet.

The 106-night voyage will be 
operated on Sea Princess, sailing 
on 05 Jun on a 32,000 nautical 
mile voyage to 40 destinations in 
27 countries.

New ports in Greenland and 
Newfoundland, eastern Canada, 
have been added to the itinerary, 
as well as overnight stays in New 
York, Barcelona and Venice.

Stuart Allison, vice president 
Australia and New Zealand, 
Princess Cruises, told media at 
the WLCL Summit the addition 
of North America to the itinerary 
was influenced by a lot of interest 
in the region.

“You can’t really do a holiday to 
Greenland other than on a ship 
so we think our past guests will 

have a lot of interest in that.”
The world cruise is on sale now 

and priced from $21,999ppts.
MEANWHILE, the experiences 

on Australia and New Zealand 
itineraries will be enhanced this 
year with the introduction of the 
Across the Ditch program.

The new addition will see more 
New Zealand wines and dishes 
served on board, along with 
authentic Maori experiences such 
as the chance to learn the Haka.

On land, new shore excursions 
such as ziplining over wineries 
on Waiheke Island will also make 
their debut.

Dreamlines’ new md
ALASTAIR Fernie has been 

named md of Dreamlines 
Australia, which operates cruise 
retail company CruiseAway.

He replaces the former head of 
Australia, Fabian Scholz, who led 
CruiseAway since Sep 2015.

Fernie was previously executive 
general manager of Ecruising and 
gm of The Cruise Team.

Hurtigru Super Agent
CONSULTANTS have a chance 

to win a Hurtigruten cruise for 
two by registering to be a “Super 
Agent” with the cruise line, in 
partnership with Bentours.

Super Agents have access to a 
range of exclusive benefits, such 
as agent discounts, educational 
travel, product training, first 
access to specials, priority call 
lines, training, famils and more.

Other perks include live 
availability, best available rates, 
instant confirmation and sea & 
land combinations.

CLICK HERE to learn more and 
to register for the program.

http://cruiseweekly.com.au/click?http://www.cruiseweekly.com.au
http://cruiseweekly.com.au/click?http://www.hollandamerica.com/pageByName/Resp.action?requestPage=$999_AirDeal_Australia
http://cruiseweekly.com.au/click?https://www.bentours.com.au/hurtigruten-superagent/
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P O R T H O L E

THEY may or may not be able 
to sing, but Carnival Corp 
brand’s execs and reps sure 
have all the moves.

The 2016 World Leading 
Cruise Lines summit opened 
on Fri morning with a highly 
competitive lip sync battle, 
ahead of the roll out of the 
entertainment option in Dec 
and in 2017.

P&O Cruises were named the 
winners of Fri’s battle, pouring 
their heart and soul into a 
rendition of the Backstreet 
Boys’ I Want it That Way, while 
Carnival Cruise line went all 
out on Sat with a medley of 
Marilyn Manson’s Tainted Love, 
Wannabe by the Spice Girls & 
Cake by the Ocean by DNCE.

To watch videos of the 
performances, see the Cruise 
Weekly Facebook.

Cruise Weekly is Australia’s leading travel industry cruise publication.
An industry-focused PDF edition of Cruise Weekly is published every Tue and Thu, and 
there’s also a consumer-facing email newsletter published each Wed - sign up free at 
www.cruiseweekly.com.au.
Postal address: PO Box 1010, Epping, NSW 1710 Australia
Street address: Suite 1, Level 2, 64 Talavera Rd, Macquarie Park NSW 2113 Australia 
P: 1300 799 220 (+61 2 8007 6760)  F: 1300 799 221 (+61 2 8007 6769)
Part of the Travel Daily group of publications
Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of 
the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.

Publisher/Editor in chief: Bruce Piper    Editorial:   info@cruiseweekly.com.au
Managing Editor: Jon Murrie
Contributors: Guy Dundas, Jenny Piper, Nathalie Craig, Bonnie Tai, Jasmine O’Donoghue
Advertising and Marketing: Sean Harrigan, Melanie Tchakmadjian   advertising@cruiseweekly.com.au
Business Manager: Jenny Piper   accounts@cruiseweekly.com.au

business events news

This week’s port calls of cruise 
ships at various destinations 
around Australia.

Cruise 
Calendar

SYDNEY
Voyager of the Seas
Dawn Princess
Explorer of the Seas
Pacific Jewel
Pacific Pearl
Carnival Spirit
Dawn Princess
Pacific Pearl
Carnival Legend

01 Nov
01 Nov
02 Nov
04 Nov
04 Nov
05 Nov
06 Nov
07 Nov
07 Nov

MELBOURNE
Carnival Spirit
Pacific Dawn

01 Nov
01 Nov

BRISBANE
Radiance of the Seas
Pacific Dawn
Legend of the Seas

02 Nov
05 Nov
06 Nov

CAIRNS
Legend of the Seas
Pacific Eden

03 Nov
04 Nov

DARWIN
Golden Princess
Celebrity Solstice

04 Nov
06 Nov

FREMANTLE
Costa Luminosa
Sun Princess

02 Nov
04 Nov

BUNBURY
Sun Princess 05 Nov

GERALDTON
Maasdam 06 Nov

HOBART
Dawn Princess 03 Nov

Get an update on all 
the latest cruise news 
in the November issue 

of travelBulletin.

CLICK HERE to read

We are seeking a self-motivated & driven individual for the role as 
Sales & Marketing Executive for Star & Dream Cruises - Australia & 
New Zealand. 
You will need to have at least 2 years minimum experience in a similar 
role within the cruise industry & be able to work autonomously in a 
fast paced, dynamic working environment. You will be responsible 
for supporting the Sales & Marketing teams locally & at HQ level, 
communicating to the trade, coordinating marketing campaigns, 
advertisements, collateral, events & PR.
This is a great opportunity to be part of a young energetic team for 
a contemporary cruise brand & modern luxury brand. You will be 
rewarded with a competitive salary, bonus & travel.

Sales & Marketing Executive

Please forward resumes to – brigita.devries@starcruises.com 

Agents hop on board Radiance

LOCAL agents were welcomed 
on board Radiance of the Seas, 
during her inaugural portcall to 
Wollongong on Sun. 

The travel specialists took 
part in the official VIP welcome 
ceremony held on board, before 
enjoying an exclusive tour of all 
her facilities.

Attendees are pictured above 
following a lunch.

NCLH talent call out
NORWEGIAN Cruise Line 

Holdings has kicked off a 
nationwide search in a bid to 
recruit fresh Aussie talent to join 
its entertainment team. 

For details, CLICK HERE.

Bliss first steel cut 
and artwork debut

THE first piece of steel 
for Norwegian Cruise Line’s 
Norwegian Bliss was cut 
yesterday at a ceremony marking 
the beginning of construction.

Marine life artist Wyland has 
been chosen to create the design 
which will adorn Bliss’ hull.

A sneak peak of the art is 
pictured below. 

Meraviglia on sale
IN CELEBRATION of the 

upcoming debut of Meraviglia in 
2017, MSC Cruises has introduced 
an all-inclusive specialty dining 
experience to all new clients who 
book from 04 Nov.

The deal includes a 
complimentary three-course 
set menu in each of the three 
specialty restaurants on board.
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