
Youre NOT IN BED BY 9 P.M.
WHY SHOULD YOUR CRUISE BE

’
MORE SPACE. MORE OPTIONS. MORE LUXURY.
With sophisticated bars and lounges, and world-class entertainment
around the ship–and around the clock–there’s no such thing as 
bedtime on our award-winning ships.

ALWAYS INCLUDEDSM

And now drinks, Wi-Fi, and service charges are included on every  
Celebrity cruise. It’s that simple. 

LEARN MORE AT THECELEBRITYCOMMITMENT.COM.AU
*“Always Included” Pricing Packages apply to sailings booked and departing on or after 17 November 2020, excluding Galapagos cruises, in an Inside through AquaClass 
stateroom (“Eligible Bookings”). All guests in an Eligible Booking who choose the “Always Included” pricing package will receive a Classic Beverage Package and Service 
Charges, plus an unlimited Surf Internet package for the 1st and 2nd guest. All guests in a stateroom must choose the same pricing package. Visit celebritycruises.com/au 
or celebritycruises.com/nz for complete details. ©2020 Celebrity Cruises Inc. Ships’ registry: Malta and Ecuador.

https://bpgclick.com/cw?c=31&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW301120&u=https://thecelebritycommitment.com.au/events/black-friday/?utm_source=Travel%20Daily&utm_medium=Ad&utm_campaign=Always%20Included
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Cruise Weekly today
Cruise Weekly today 

features three pages of all the 
latest cruise industry news 
plus a front full page from 
Celebrity Cruises. 

E XQ U I S I T E LY C R A F T E D C U I S I N E |  C U R AT E D T R AV E L  E X P E R I E N C E S |  S M A L L  S H I P  LU X U RY

Imagine your next voyage  
of discovery. 

It’s all ahead of you.

#RememberTheFuture

FREE Pre-Paid Gratuities
 plus choose one:

FREE Shore Excursions
FREE Beverage Package 
FREE Shipboard Credit

MAJOR PRICE REDUCTIONS
ULTIMATE SALE

The

4 CATEGORY  
UPGRADE 

plus

up to 

I N C L U S I V E  A M E N I T I E S

FREE Internet 

FREE Speciality Restaurants

FREE Room Service 24 Hours a Day

FREE Shuttles from Port to City Centre

FREE Fitness Classes

FREE Still & Sparkling Vero Water

FREE Soft Drinks & Speciality Coffees

FREE Launderette

Best Price Guarantee*

Sale

EXCLUSIVE
UPGRADE  

*Visit OceaniaCruises.com/terms for details.

CLICK HERE TO VIEW SAILINGS OR CALL 1300 355 200 OR 0800 625 691

CLIA urges return for local cruising
CRUISE Lines International 

Association (CLIA) Australasia 
has urged the Australian 
Government not to extend the 
current Biosecurity Order which 
is preventing cruising (CW 03 
Sep), and instead implement a 
“conditional process that would 
allow cruise lines to progress 
towards approval for a carefully 
managed resumption in 2021”.

The order is set to expire on 17 
Dec, in just over two weeks, with 
Managing Director Australasia 
Joel Katz unveiling proposals 
which would see the first 
resumed voyages operate within 
state or national borders.

“This would initially involve 
restricted local cruises for local 
residents only, with limited 
passenger numbers, 100% testing 
of guests and crew, and extensive 
screening and sanitation 
protocols in place,” he said.

“Working with Governments 

and health authorities, cruising 
can progress a responsible restart 
domestically within Australia, 
using ships and crew that have 
gone through all required 
quarantine procedures,” he said.

“Ships and crew would then 
remain within the Australian safe-
zone or bubble, offering cruising 
to locals within Australia until 
international borders reopen.”

Katz noted the extensive new 
health measures that have been 
developed by cruise lines in 
response to COVID-19, guided by 
medical and scientific experts.

“This work has already 
supported initial resumptions in 
several jurisdictions around the 
world,” he added.

Plans presented meet or exceed 
the Communicable Diseases 
Network of Australia (CDNA) 
guidelines, and cover quarantine 
of ships and crew on return to 
Australia and for ongoing crew 

movements without putting 
additional burden on existing 
hotel quarantine systems.

Lines would undertake 100% 
pre-boarding health screening 
and COVID-19 testing for all 
passengers and crew, daily health 
monitoring and temperature 
checks on board, limited 
passenger numbers and restricted 
capacity in onboard venues & the 
removal of self-service buffets.

Ventilation strategies would 
increase fresh air and where 
feasible, utilise enhanced filters 
and other technologies, and 
risk assessments would be 
undertaken for port visits to 
ensure appropriate shoreside 
systems are in place.

The call for resumption comes 
alongside new figures showing 
a $2 billion impact on the 
Australian economy from the 
local cruise shutdown this year - 
more on page 2.

No bedtime on hols!
YOU’RE not in bed by 9pm 

while you’re on holidays, and 
neither is Celebrity!

The cruise line is showcasing 
Always Included on today’s 
cover page.

New Oceania role
MARTINE Nunes has had 

her Business Development 
Manager role at Oceania 
Cruises redefined to now 
include home-based travel 
agent networks in Australia 
and New Zealand, replacing 
her role serving New South 
Wales/ACT.
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AVAILABLE ON THE 
TRAVEL DAILY TRAINING  
ACADEMY  
‘HUB’

Norwegian wants 
you to break free

NORWEGIAN Cruise Line 
has launched its first global 
campaign, urging travellers to 
“break free”.

Encouraging the world to 
reconnect with the people 
and places they have missed 
most, the campaign will run 
across print, digital, radio and 
television.

The spot is set to the lyrics 
of British rock band Queen’s 
I Want to Break Free, with 
a long-form version of the 
commercial available to watch 
on Cruise Weekly’s website 
HERE.

Australia and cruising both losing 
THE Australian economy and 

communities around the country 
have lost almost $2 billion while 
cruise operations are suspended 
because of the COVID-19 
pandemic, according to a new 
report released this morning by 
the Cruise Lines International 
Association (CLIA) Australasia 
and Australian Cruise Association 
(ACA).

CLIA Managing Director 
Australasia Joel Katz said the 
latest Annual Economic Impact 
Assessment figures made it clear 
thousands of small businesses, 
especially those in rural 
communities, would continue to 
be devastated by the industry’s 
suspension continues during the 
traditional summer peak cruise 
season.

“This includes travel agents, 
fresh food suppliers, tour 
operators, hotels, bus companies, 
baggage handlers, Aussie 
entertainers, and the thousands 
of other businesses across the 
country which rely on the cruise 
industry,” Katz warned.

ACA Chief Executive Officer 

Jill Abel said the 2019-20 
Economic Impact Assessment, 
commissioned by AEC Group, 
also highlighted the impact of 
lost visitation from the more than 
1,000 cruise ship visits made 
around Australia each year.

“More than 2.9 million 
passenger visit days were 
recorded to 42 different ports 
around Australia in 2019-20, 
bringing economic benefit to 
some of the furthest regions of 
the country,” said Abel.

“Passenger spending in 
destinations around Australia 
alone totals more than $1.1 
billion, while cruise lines spend 
more than $1 billion in Australia 
over a year.

“Thousands of Australian 
businesses are supported by this 
spending in destinations around 
the country and many are under 
threat while operations are 
suspended”.

Other impacts highlighted by 
the Impact Assessment see the 
accommodation sector fingered 
as one of the largest losers 
from the ongoing suspension of 
cruise tourism, having previously 
received $367 million from 
passenger spending each year, 
followed by the food & beverage 
sector, which accounted for 
almost $227 million of pax spend.

The release of the figures 
coincided with the submission 
of a comprehensive plan to 
the Australian Government in 
support of a carefully controlled 
resumption of domestic cruise 
operations, with strict health 
protocols in place - see page 1.
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Viking Sun to 
operate in China

VIKING has confirmed a 
new partnership agreement 
with China Merchants Shekou 
which will establish a joint 
venture operating Chinese-
flagged vessels on coastal 
voyages.

The move will see Viking 
Sun transformed in 2021 as 
part of the pact, with Viking 
founder Torstein Hagen saying 
the offering “will bring a new 
travel experience to the China 
market”.

“Our partnership with China 
Merchants Group will allow 
us to bring this Viking travel 
lifestyle to more Chinese 
travellers more quickly, 
satisfying the Chinese market’s 
unmet demand for a greater 
choice of sophisticated travel.”

Sun was the fourth of Viking’s 
ocean-going ships, debuting in 
2017 (CW 26 Sep 2017).

The ship will be upgraded 
and transformed to 
“organically integrate simple 
Nordic style with Chinese 
culture,” with plans to offer 
in-depth cultural tours for 
travellers with an interest in 
nature, history, folk customs 
and food culture.

Sea Cloud return
SEA Cloud Cruises has 

announced details of its 
planned restart, with Sea 
Cloud II to operate in the 
Canary Islands from Mar 2021.

Later the same month sister 
ship the Sea Cloud will resume 
cruises in the Greek islands, 
with both ships offering week-
long round trip voyages.

The proposed programs will 
see the ships return to service 
almost exactly a year after 
they were forced to shut down 
due to the pandemic.

Flexible cancellation policies 
remain in place, with the tall 
ships said to offer a “decisive 
advantage from a health point 
of view” because much of 
onboard life takes place in the 
fresh ocean air.

Keep your clients inspired 
with keep dreaming...
A weekly e-magazine with destination 
features, puzzles and more.
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IF THE COVID-19 pandemic has 
taught us anything, life is to be 
lived now, not later.

An 80 year-old British sailor 
is taking this advice to heed, 
setting sail on an around-the-
world trip.

The man plans to 
circumnavigate the globe in 
nine months, and set off from 
Seville earlier this month, 
timing his voyage with the 
500th anniversary of Magellan’s 
circumnavigation, the first in the 
world’s history.

However unlike the Portuguese 
explorer, the octogenarian 
will set sail in Aventura Zero, a 
catamaran powered by energy-
generating solar panels.

Aventura Zero generates 
no emissions, and allows 
passengers to heat water, make 
bread and cook - let’s hope 
it all goes to plan, given it is 
scheduled to arrive in Patagonia 
in mid-2021.
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travel industry cruise publication.

Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of 
the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.

Suite 1, Level 2, 64 Talavera Rd  
Macquarie Park NSW 2113 Australia
PO Box 1010 Epping NSW 1710 Australia
Tel: (AU) +61 2 8213 6350 or (NZ) 0800 799 220
Tel: (Int’l) 1300 799 220

Every Thu we publish our consumer newsletter - 
Travel & Cruise Weekly - sign up free at 
www.travelandcruiseweekly.com.au.

Hear how Hurtigruten and 
Silversea are planning for 
future travel and more in 
the November issue of 
travelBulletin.
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Standing in the dock 
at Southampton

A NEW £55 million 
Southampton cruise terminal 
is set to open in 2021.

The facility is being built to 
let suitably-equipped ships 
plug in to a local power supply 
while in port, rather than using 
onboard generators.

Built in partnership with 
MSC Cruises and Norwegian 
Cruise Line Holdings, it will 
be the port’s fifth terminal 
for cruise passengers, with 
Associated British Ports saying 
its opening would be a “vote 
of confidence”.

The port received a grant of 
£8 million from the Getting 
Building Fund, and is expected 
to be open in time for the 
2021 cruise season.

Seabourn sale
SEABOURN Cruise 

Line’s Black Fri sale ends 
tomorrow, providing savings 
opportunities on select 2021-
2022 global voyages.

The sale will also feature 
value-added benefits on 
select voyages from northern 
summer 2021 through 
northern winter/spring 2022 
on every ship in the fleet.

For more details, call 
Seabourn at 1300 987 323.

To Celebrity and Beyond

CELEBRITY Cruises recently 
held the coin ceremony for 
Celebrity Beyond, the third ship in 
the cruise line’s Edge series.

Placing two coins under the keel 
of Celebrity Beyond to bless the 
ship as a symbol of good fortune, 
Celebrity chose a coin from the 
American Innovation dollar series 
honouring astronomer Annie 
Jump Cannon, who was also the 
daughter of a shipbuilder.

“This is a proud and exciting 
moment because Celebrity 
Beyond will continue to elevate 
an already incredibly innovative 
and transformative series of ships 
for our brand and the industry,” 
said President & Chief Executive 
Officer Lisa Lutoff-Perlo. 

“We have some special 
surprises planned with Celebrity 
Beyond and I really can’t wait to 
share her with the world.”

Pictured holding the ceremonial 
“good fortune” coins to be placed 
under the keel of Beyond are 
Edge Series Project Managers 

for Celebrity and Chantiers de 
l’Atlantique respectively, Tobias 
King and Sebastien Le Boulluec.

Catch up on the 
news of the week

CLICK HERE TO LISTEN
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