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Cruise Weekly today 
Cruise Weekly today features 
three pages of all the latest 
cruise news plus a full page 
from Lindblad Expeditions.
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LUXURIOUS VOYAGES ACROSS CONTINENTS  
LET YOUR CLIENTS SAVOUR THE JOURNEY WITH UP TO 40% OFF 

always INCLUDED
UNLIMITED SHORE EXCURSIONS | SPECIALITY DINING | UNLIMITED DRINKS | PRE-PAID GRATUITIES 

UNLIMITED ACCESS TO SPA FACILITIES | UNLIMITED WIFI | VALET LAUNDRY SERVICE 
24-HOUR ROOM SERVICE and more
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with UP TO 40% OFF  
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Become a Master
Become one of five 

lucky winners to secure a 
cabin aboard the National 
Geographic-Lindblad 
Expeditions’ ‘Exploring 
Galapagos’ 10-day adventure 
through the cruise line’s 
‘Expeditions Masters’ program.

Travel advisors can earn 
points by watching one of 
Lindblad Destination Webinars 
on 10, 17, 24, and 31 Aug, with 
participants earning 50 points 
per session.

Advisors can also learn with 
Lindblad’s Expedition 360 
online training, with 30 points 
per complete module.

The five participants with the 
most points will win - page 4.

Cruise360’s international intent
Cruise Lines International 

Association’s (CLIA) Cruise360 has 
announced a huge line-up of 10 
international speakers, the most 
ever for the annual conference, 
to be held in Brisbane this year.

CLIA’s line-up of speakers will 
include new Windstar Cruises 
Managing Director Helen Beck 
(pictured), Cunard Senior 
Vice President North America 
& Australia Liz Fettes; and 
Celebrity Cruises Vice President 
International Giles Hawke.

Also joining the conference 
will be Princess Cruises Director 
Deployment & Itinerary Planning 
Debbie Holbrook; Disney 
Cruise Line Vice President 
International Sales & Marketing 
Jeff van Langeveld; MSC Cruises 
& Explora Journeys Vice President 
International Sales Antonio 
Paradiso; and Swan Hellenic 
Expedition Operations Manager 

Jane Wilson.
Returning to Australia will 

be Regent Seven Seas Cruises 
& Oceania Cruises Senior Vice 
President International & 
Consumer Sales Steve Odell, who 
recently relocated to Miami to 
take up his current role.

Also on the billing will be 
AmaWaterways co-founder, 

co-owner and Executive Vice 
President Kristin Karst.

The event will also include 
CLIA President & Chief Executive 
Officer Bud Darr, who will deliver 
a keynote state-of-the-industry 
address (CW 25 Jun).

CLIA MD Joel Katz told CW this 
year’s Cruise360 will provide an 
unprecedented opportunity to 
learn from industry experts from 
around the world.

“Cruise360 is an essential forum 
for our industry as we unite to 
discuss our strengths, challenges 
and future direction,” he said. 

“Never before have we had 
so many visiting speakers from 
other parts of the world, giving 
us a rare opportunity to consider 
our future in a global context 
and to learn from the overseas 
experience,” Katz added.

Cruise360 returns to Brisbane 
next month for the second time 
in three years. MS
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APT goes (very) early

APT’s 2027 pre-release 
European Collection is now on 
sale, available earlier than ever 
before due to high demand.

The tour operator’s two recently 
introduced newbuild ships APT 
Solara (pictured) and APT Ostara 
return on the Rhine, Main, and 
Danube, with earlybird bookers 
able to save up to $2,200 per 
couple, with flights included.

APT’s popular flagship 15-day 
‘Magnificent Europe’ cruise 
will return this season, sailing 
between Amsterdam and 
Budapest, with prices starting at 
$8,895pp, including flights.

There is also an earlybird offer 
of up to $1,400 of savings per 
couple for this itinerary.

APT’s Estrela also returns to 
Iberia’s Douro, offering immersive 
cruising through one of the 
world’s oldest wine regions.

The 11-day ‘Douro Delights’ 
cruise begins in Porto and 
concludes in Madrid.

Prices start at $8,095 per 
person, with an earlybird saving 
of up to $2,200 per couple.

APT’s 2027 early release also 
includes its popular Croatia 
Yacht Cruising program aboard 
Lady Eleganza on her nine-day 
‘Croatian Island Discovery’. 

The cruise explores lesser-
known gems such as Rab, Pag 
and Hvar, alongside highlights 
such as Split, Dubrovnik, and Krka 
National Park, with prices starting 

at $8,195 per person.
APT is expected to continue to 

release its products to market 
sooner than ever, after Chief 
Executive Officer David Cox noted 
a further-than-usual booking 
curve (CW 30 May).

Cox, speaking exclusively to 
Cruise Weekly, said the trend 
would start with the just-released 
program, catering to the growing 
segment of passengers who want 
to lock in their holiday plans well 
in advance.

Offers are available until 03 Oct, 
or until sold out - CLICK HERE. MS

Some Xcel-ent news
celebrity Cruises has 

pulled back the curtain on 
four new venues which will 
make their debut on board its 
upcoming ship Celebrity Xcel.

On the top deck, the new 
Celebrity Pool Club will feature 
a ‘pool valet’, which will 
manage and distribute chilled 
pool towels, card games, 
sunscreen and secure storage 
for personal items, along with 
VIP cabana rental services.

The last sea day of each 
Caribbean itinerary will see 
the space transformed with 
Caribbean music, pop-up game 
shows and pool activities.

“Celebrity Xcel will set sail 
with seven new elevated 
experiences that invite guests 
to escape their daily routine 
and make memories that will 
last a lifetime,” President Laura 
Hodges Bethge said.

Xcel will also offer ‘Attic at 
the Club’, a 24/7 neon games 
room packed with nostalgic 
arcade games such as Pac-Man 
along with pool tables, darts, 
and a golf simulator.

Meanwhile, Xcel’s day spa 
will debut the line’s first Hydra 
Room, which will provide a 
water-based wellness service 
featuring a warm pool with 
massage jets, among 120 
different treatments.

Also new on board will 
be Celebrity’s first flagship 
retail store (pictured), which 
mixes an interactive exhibit 
showcasing the history of the 
line with a souvenir store.

The shopfront will feature 
a range of items that can be 
engraved, embroidered and 
printed to serve as a keepsake.

NCL play swapsies
Norwegian Cruise Line 

(NCL) has opted to swap two 
ships between home ports 
from Nov 2026 to Mar 2027.

The cruise line’s Norwegian 
Breakaway (pictured) and 
Norwegian Prima were set to 
operate from San Juan and 
New Orleans respectively (CW 
08 Jul), with the former ship 
to now head to New Orleans, 
while Prima is bound for the 
Puerto Rican capital.

Itineraries are unchanged - 
with the swap meaning New 
Orleans will gain the larger of 
the two ships, with Breakaway 
able to hold 3,903 passengers.

All previously booked guests 
have been unbooked, and 
will receive a full refund of 
their cruise fare, as well as  
an additional 10% future 
cruise credit available for any 
published sailing.
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A transatlantic cruise 
typically takes around six 
nights, but one freshly 
unearthed message in a bottle 
recently took over a decade to 
complete the journey.

The bottle was launched by 
visitors to Bell island in Canada, 
and was recently found washed 
up on a beach on Ireland’s 
Dingle Peninsula 13 years later.

The note from Sep 2012 was 
written by a couple named 
Brad and Anita, and described 
their day trip to Bell Island.

There was a phone number 
on the letter, but unfortunately, 
calls to it went unanswered.

However, the internet never 
sleeps, and after the bottle’s 
new owner posted a photo 
of their find (pictured) to 
Facebook, the couple was 
tracked down - and they are 
still together to this day.

P O R T H O L E

Wednesday 9th July 2025

business events news

EDITORIAL
Editor - Myles Stedman
Deputy Editor - Matt Lennon
Journalists - Adam Bishop, Janie Medbury, 
Editor-at-large - Bruce Piper
Editorial Director - Damian Francis
Associate Publisher - Jo-Anne Hui-Miller
info@cruiseweekly.com.au

Advertising & MARKETING
Head of Sales & Marketing - Sean Harrigan
advertising@cruiseweekly.com.au

GENERAL MANAGER & PUBLISHER
Matthew Vince

cruiseweekly.com.au
cruiseweekly.co.nz

Cruise Weekly is part of the 
Business Publishing Group family of 
publications.

Cruise Weekly is Australasia’s leading 
travel industry cruise publication.

Accounts
accounts@traveldaily.com.au

Suite 1, Level 2, 64 Talavera Rd  
Macquarie Park NSW 2113 Australia
PO Box 1010 Epping NSW 1710 Australia
Tel: (AU) +61 2 8007 6760 or (NZ) 0800 799 220
Tel: (Int’l) 1300 799 220 

Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the 
preparation of the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment 
is taken by Damian Francis.

Charting a greener course
In a landmark moment for cruise 
innovation, Australian Cruise 
Association member Viking 
has announced the world’s first 
hydrogen-powered cruise ship, the 
Viking Libra, set to debut in 2026. 

Built in partnership with 
Fincantieri, this state-of-the-art 
vessel will operate with a hybrid 
propulsion system powered by 
liquefied hydrogen and advanced 
fuel cells, enabling zero-emission 
cruising even in some of the 
world’s most environmentally 
sensitive destinations. 

A second hydro-powered vessel, 
Viking Astrea, will follow in 2027.

It’s a clear example of how cruise 
lines are evolving, in line with 
the global sustainability goals 
highlighted in CLIA’s 2025 State of 
the Cruise Industry Report. 

Across technology, 
infrastructure, and operations, 
cruise lines are investing billions 
in cleaner propulsion systems, 
alternative fuels, shore power 
capabilities, digital optimisation 
and waste reduction strategies.

Viking’s investment in 
sustainability, along with newbuild 
orders extending to 2033, 
demonstrates a strong long-term 
commitment to environmentally 
responsible cruising. 

Importantly, it also reflects 
growing demand from travellers 
who want to explore the world 
more consciously.

This is more than a milestone, it’s 
a signal of what’s to come

With hydrogen, shoreside 
electricity, and fuel-flexible ships 
on the horizon, the cruise sector 
is proving itself to be a powerful 
innovator in cruising’s journey to 
net zero.

 

with Jill Abel - CEO

Virtual voyaging with NCL

Norwegian Cruise Line (NCL) 
is inviting travel advisors on a 
new “virtual voyage” to explore 
the brand’s destinations through 
fun, interactive activities.

The virtual campaign, 
‘Experience More of the world 
with NCL’, will launch from next 
week, and last six weeks, with 
advisors going into the draw to 
win a cruise next year.

Participants can unlock a new 
destination each week, and 
complete a short quiz to earn a 
virtual passport stamp. 

Those who collect all six stamps 
to fill their virtual passport will 
be in the running for one of two 
Norwegian cruises.

Each quiz must be completed in 
its designated week to stay in the 
running, and every stamp counts.

The journey begins every Mon 
at 11:00am AEST with a short 
Facebook Live session hosted 
by Director of Sales Angela 
Middleton, where she will 
spotlight the featured destination 
and reveal a keyword. 

Travel advisors can also receive 
up to 1,200 Partners First 
Rewards points throughout the 
campaign simply by entering 
the keyword into the bonus quiz 
question each week.

CLICK HERE to pre-register 
your interest, with full campaign 
details to be revealed soon. MS

Ama’s webinar
A webinar is being 

hosted by AmaWaterways, 
during which a “very special 
announcement will be made”.

Those who attend one of the 
webinars on 17 Jun will also go 
into the running to win a $100 
gift card - register HERE.

Mexico tax in place
mexico’s controversial 

in-transit cruise fee has gone 
live, with the US$5pp levy now 
being charged to cruise ships 
calling throughout the country.

Initially proposed at US$42 
per passenger late last year 
(CW 10 Dec), the charge was 
met with derision by the cruise 
industry, which said it would 
devastate cruise tourism and 
impact its coastal communities.

Threats to divert ships 
to other locations and 
suspend funding for cruise 
infrastructure later followed, 
before a compromise was 
reached, which saw the tax 
start at US$5.

It will gradually increase over 
coming years (CW 07 May).

Key to the compromise was 
a commitment by the cruise 
industry to spend more on 
Mexican products and produce.

The charge will double to 
US$10 next year, before hitting 
$21 per person in 2028.
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Be one of five lucky winners to secure a cabin for two aboard the National Geographic-Lindblad Expeditions  
Exploring Galápagos 10-day adventure, departing 20 March 2026.
 
Expedition Masters is your chance to boost your knowledge, sharpen your sales skills, and be rewarded with 
the adventure of a lifetime.

EXPERIENCE THE WONDER  
OF THE GALÁPAGOS

Travelling with National Geographic-Lindblad 
Expeditions isn’t just about going where few have 
gone - it’s about seeing the world through a new lens 
of exploration and discovery.

Embark on an unforgettable journey to the Galápagos, 
where nature takes centre stage. Snorkel in the  
pristine waters of the Galápagos Marine Reserve  
or set out on foot across volcanic landscapes to  
encounter rare and fearless wildlife - from playful sea 
lions to the iconic Galápagos Penguin - all thriving in 
their untouched natural habitat.

Watch our Destination Webinar 
series on 10, 17, 24 and 31 August 

Learn with Expedition 360 
online training modules  

Earn 50 points per webinar

Plus, be a member of our National Geographic-Lindblad Expeditions - 
AUNZ Advisor Updates Facebook Group to earn 50 points

Expedition Masters Competition commences Monday 7 July and ends Tuesday 7 October 2025.

Earn 30 points per webinar

Earn 200 points per new booking

Earn 300 points per 
new 2025 booking 

SELLWATCH LEARN

EXPEDITION MASTERS
Watch. Learn. Sell. Win.

*For full terms and conditions, visit au.expeditions.com/landing/expedition-masters
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