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Solos and families are hot in cruise
‘Kidfluencing’, solos, and 

first-timers are set to drive the 
next wave of growth in cruising 
this year, according to industry 
leaders, with many of these 
segments coming from outside 
traditional demographic boxes.

Single travellers are becoming a 
core cruise customer, as opposed 
to the fringe demographic they 
have been in the past, respected 
travel industry leaders told CW 
regarding the direction of the 
sector in 2026.

“[This year] will see the rise 
of ‘going it alone’ to a point 
where solos are becoming a core 
customer,” Cruiseabout general 
manager Brad Kennedy told CW.

Ships which prioritise solo 
travellers also support modern 
family and multigenerational 
travel, with many members of 
this core cruise demographic 
often travelling on their own as 

part of a family group.
“Expect a surge in solo 

travellers, many of whom will 
be new to cruising, alongside 
multigenerational groups seeking 
meaningful connections,” Kara 
Glamore, former Carnival Cruise 
Line vice president told CW.

First-time cruisers, on the 
other hand, are value-driven 
and experience-led - especially 
younger members of this cohort.

“[This year] is shaping up to 
be a strong year for first-time 
cruisers,” Travel Associates 
general manager Rachel Kingswell 
explained to CW.

“New ships, new brands and 
more flexible pricing are opening 
cruising up to a wider audience 
- especially younger travellers 
and families -- who want value, 
ease, and something that feels 
genuinely exciting.”

Children are also shifting 
decision-making power within 

family groups, with new MSC 
Cruises commercial director 
Katrina McAlpine discussing the 
rise of ‘kidfluencing’.

“Research shows more than 
80% of parents say their children 
actively help choose and plan 
their trips,” she explained to CW.

‘Kidfluencing’ is emerging as a 
powerful driver of travel decisions 
in 2026 [and] family programming 
sits at the heart of our onboard 
experience,” she added.

This influx of new-to-cruise 
passengers means matching the 
right traveller to the right ship has 
never been more complex and 
important, Helloworld GM cruise 
Steve Brady told CW.

“Getting the right customer 
onto the right ship remains 
critical, and is something AI 
cannot do,” he said.

“Agent expertise has never been 
more valuable as customers want 
clarity and reassurance.” MS

E X C L U S I V E

LA’s big port project
The Port of Los Angeles 

will develop two new cruise 
terminals to significantly 
expand its capacity.

Pacific Cruise Terminals, a 
joint venture between marine 
and transport infrastructure 
companies Carrix and JLC 
Infrastructure, will develop 
a new Outer Harbor cruise 
terminal, and will also 
redevelop the existing World 
Cruise Center.

Port Executive Director Gene 
Seroka said the redevelopment 
project will allow Los Angeles 
to capture more of the rapidly 
growing cruise market, as it 
attempts to position itself as 
the primary gateway for sailing 
on the West Coast of the US.
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Viking to treat advisors to Alaska
Viking has announced one 

of its most sought-after Alaska 
voyages as its Platinum Club 
Reward for this year’s top agents.

The cruise line’s premier trade 
incentive program will take 
its highest-achieving agent on 
its 11‑day ‘Alaska & the Inside 
Passage’ voyage next year, 
departing on 09 Jun 2027.

To qualify, an agent must finish 
as one of the 10 highest sellers 
of eligible voyages during this 
calendar year.

Viking Platinum Advisors 
will also enjoy a suite of 
inclusions, such as an invitation 
for a travelling companion, 
a complimentary stateroom 
upgrade, a Silver Spirits beverage 
package, $300 shipboard 
credit, $2,000 air credit, two 
complimentary shore excursions, 
50% off additional bookings, and 
8,000 Rewards by Viking points.

The cruise line will also 

recognise the agencies behind 
the winning agents, awarding 
them Viking Platinum Agency 
designation, as well as exclusive 
benefits such as a hosted 
Platinum Party to celebrate the 
entire team (or up to 20 members 
for mobile groups).

Agencies will also receive 

a $5,000 co‑op marketing 
investment and personalised 
marketing partnership, and an 
eight‑day famil for two.

Advisors who finish just outside 
the top tier rankings (11-20) will 
also receive 8,000 Rewards by 
Viking points in recognition of 
their strong performance. MS

CLIA Amsterdam
Cruise Lines International 

Association (CLIA) is 
emphasising all voyages from 
Amsterdam are continuing as 
scheduled, amid reports of 
the city’s closure of its ocean 
cruise terminal (CW 23 Jan).

“We are aware of the 
discussion in Amsterdam 
regarding possible post-2035 
scenarios,” a statement from 
the organisation read.

“This is part of ongoing 
dialogue...the port and 
terminal continue constructive 
dialogue with the city, and 
CLIA fully supports their 
leadership as valued partners.”

Amsterdam last week 
confirmed its desire to end 
ocean-going cruises by 2035, 
following a study into the 
future of the sector in the city.

Lines such as Holland 
America and Celebrity 
regularly sail from Amsterdam.

2026 Europe River Cruising 
Fly Free Economy*

*Terms & Conditions apply

DOWNLOAD 
BROCHURE

https://bpgclick.com/cw/2?Yz0xMjEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMjcwMTI2JnU9aHR0cDovL2NydWlzZXdlZWtseS5jb20uYXUv
https://bpgclick.com/cw/2?Yz0xNDUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMjcwMTI2JnU9aHR0cHM6Ly9jcnVpc2V3ZWVrbHkuY28ubnov
https://bpgclick.com/cw/2?Yz0xODEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMjcwMTI2JnU9aHR0cHM6Ly9pc3N1ZXMudHJhdmVsZGFpbHkuY29tLmF1LzIwMjUvRGVjMjUvdGRfdHJhdmVsZGFpbHl3ZWxjb21ldG9vdXJ5ZWFyaW5yZXZpZXdfMTcxMjI1X3M4NTMucGRm
https://bpgclick.com/cw/2?Yz0xOTUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMjcwMTI2JnU9aHR0cHM6Ly9pc3N1ZXMuY3J1aXNld2Vla2x5LmNvbS5hdS8yMDI2L0phbjI2L2N3MjMwMTI2LnBkZg==
https://bpgclick.com/cw/2?Yz0yNCZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249Q1cyNzAxMjYmdT1odHRwczovL3VybGRlZmVuc2UuY29tL3YzL19faHR0cHM6Ly9pc3N1dS5jb20vc2NlbmljMTAvZG9jcy9zY2VuaWNfZXVyb3BlX3JpdmVyX2NydWlzaW5nX2Vhcmx5X2FjY2Vzc18yMDI3Xy1fYS80P2ZyPXNZVGM0TlRnNU1qQTJPRGdfXzshIUpaVVk5M3pEIVFXTEE2S05LaWRrLUFHWnpaRnJzRTNLVG5ydHdIVU1RbVY1ZVptX1cxRzF4M0ozbFhHUG5DSVRZeFktd25Ga25yR0k3b2l3YUZCSWhjNk9DRFJNeUl0LVU1a2RPZkdkVjdBJA==


Cruise Weekly            AU t 1300 799 220     w cruiseweekly.com.au           NZ t 0800 799 220     w cruiseweekly.co.nz	 page 3

The Alpine Formula 1 team 
will head into the upcoming 
season with a ‘wave’ of 
support, with its cars to feature 
MSC Cruises’ logo on its livery 
this season.

This season’s car (pictured) 
was unveiled aboard MSC 
World Europa in Barcelona 
over the weekend, which also 
saw Alpine become the first 
team to unveil its livery on 
board a cruise ship.

The event involved drivers 
Pierre Gasly and Franco 
Colapinto, who will pilot the 
cruise-themed car around the 
track this season.

MSC has been a premium 
partner of Alpine for almost 12 
months, and a global sponsor 
of Formula 1 since 2022.
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SAILING NEW WATERS
Here’s why the cruise industry is 
setting sail for Southeast Asia.
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Get casual at the Pool Grill

Regent Seven Seas Cruises 
(RSSC) is enhancing its evening 
meal choices with a new casual 
dining option at the Pool Grill.

New al fresco dinners and an 
authentic pizzeria menu will 
elevate RSSC’s renowned culinary 
offering and will soon be available 
across the line’s entire fleet.

From 6pm to 9pm, the Pool Grill 
will transform into an inviting 
self-service evening venue, with 
guests able to savour freshly 
prepared favourites such as strip 
loin minute steak, rosemary-
roasted chicken, Provencal-
marinated lamb chops, and 
vegetable kebabs.

There will also be a salad 
bar and appetisers available, 

including hummus with pita 
chips, Caprese salad, and more.

The new pizzeria menu, first 
introduced on Seven Seas 
Mariner after her dry dock last 
month (CW 17 Apr), features 
handcrafted pizzas made with 
premium ingredients. 

Now available on Seven Seas 
Explorer, Seven Seas Grandeur, 
and Seven Seas Splendor, the 
menu will debut on Seven Seas 
Voyager after her refurbishment 
in May, and Seven Seas Prestige 
upon her launch in Dec.

The upcoming new RSSC ship 
will take a more casual approach 
to dining as a whole, in response 
to changing guest preferences in 
the luxury sector (CW 24 Jun). MS 

The culinary queen
Princess Cruises is 

introducing new specialty 
dining experiences on board 
Diamond Princess for her 
upcoming Japan season.

Makoto Ocean and Crown 
Grill will debut on board the 
ship, with reservations now 
available for both restaurants.

Premiering on board Sun 
Princess and Star Princess, 
Makoto Ocean brings the 
Edomae-style sushi of its 
namesake chef Makoto Okuwa 
to Diamond. 

The venue is located on deck 
7, and showcases a premium 
menu of signature dishes 
such as truffle salmon, snow 
crab temaki, and toro tartare, 
paired with Japanese cocktails.

Also debuting is Princess’ 
popular Crown Grill, a long-
time guest favourite, set in the 
former Savoy Dining Room on 
deck 5. 

The Crown Grill steakhouse 
features premium aged beef, 
chops, and fresh seafood, 
while offering an elegant, 
welcoming atmosphere.

Both speciality dining venues 
are priced at US$55 per head.
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